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THE CONFERENCE OF BROTHERLY 

LOVE (NFTGA 2018) 
by Jeff Caplinger 
 

The 2018 NFTGA conference was held in the “City of 
Brotherly Love”, Philadelphia, PA from February 21-23. 
Approximately 80 people came together to connect, 
learn, and celebrate tourism. On an unseasonably warm 
Wednesday, two FAM tours were scheduled that focused 
on the uniqueness of Philadelphia. The first was an 
African-American history tour with local guide Joe 
Becton, who gave a highly engaging tour, featuring many 
unknown facts about African-American history and 
culture. The second, led by Jim Mundy, provided a 
glimpse of the number one private city club in America, 
the Union League. Founded in 1862 as a patriotic society 
to support the Union and the policies of President 
Abraham Lincoln, The Union League of Philadelphia 
laid the philosophical foundation of other Union Leagues 
across a nation torn by Civil War. 
 

The widely-attended opening night reception was held in 
the Philadelphia History Museum at the Atwater Kent. 
Highlights from the museum included the boxing gloves 
of Joe Frazier, the desk of George Washington, a drinking 
glass owned by Benjamin Franklin, and a wampum belt 
given to William Penn by the Lenape (Delaware Native-
Americans). The food was also uniquely Philadelphia as 
the conference-goers were treated to mini cheesesteaks 
and “Tastykakes”. 
 

Thursday morning began with conference chair and 
NFTGA Vice-President Nick Cvetkovic welcoming 
everyone and acknowledging the Philadelphia Wyndham 
Hotel, stating “You can choose which cemetery your 
room overlooks.” Further introductory remarks included 
the note that we would celebrate the 20th anniversary 
of NFTGA throughout the course of the conference. 
After an exciting welcome and historic district video 
presentation from VisitPhilly’s Meryl Levitz, the Thursday 
morning sessions opened with David Huether from US 
Travel Association speaking on the state of tourism in 
the US. NFTGA President Ellen Malasky recommended 
increased participation in Destination Capitol Hill but, 
more importantly, lobbying your representatives in your 
home state, rather than when they are inundated with 
. 

Continued on Page 4 

NFTGA members roll out 
the banner at One Liberty 
Place in Philadelphia. 
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1 NATIONAL FEDERATION OF 

TOURIST GUIDE ASSOCIATIONS 
888 Seventeenth Street, NW 
Suite 1000 
Washington, DC  20006 
info@nftga.com 

If you have issues you wish the NFTGA Board or any of 
the federation’s committees to address, here is a list of the 
appropriate parties to whom you should go.  Each officer 
and committee chair has his/her contact information 
posted in the Members List section of the federation’s 
website, www.NFTGA.COM. 

Officers of the NFTGA Board 
PRESIDENT: Ellen Malasky 
VICE-PRESIDENT: Nick Cvetkovic 
TREASURER: Beverly Buisson 
SECRETARY: Matthew Baker 
DIRECTORS-AT-LARGE: Jeff Caplinger, 
Joe DeGregorio, and Gilbert Noriega 

Committee Chairs 
MEMBERSHIP DEVELOPMENT: Joe DeGregorio 
NFTGA NEWSLETTER: Matthew Baker 
OUTREACH TO INDUSTRY PARTNERS: Ellen Malasky 

EDITORIAL POLICY:  All content submitted to The 
National Standard is published without compensation.  
Submissions may be abbreviated for space, clarity, or 
consistency, but will not be added to without notice.  
All content is chosen for publication at the discretion 
of the editorial staff. Unsolicited contributions may 
be welcome, but prior discussion with the editor is 
strongly advised. After publication, submissions and all 
associated copyrights revert to and remain the property 
of the author. 

CONTENT DISCLAIMER: The statements contained 
within the articles and columns of this newsletter are the 
perspectives, viewpoints, and opinions of the author and 
do not necessarily reflect those of the editor or the 
NFTGA Board of Directors. 

SUBMISSION GUIDELINES: Featured articles must be 
1,000 words or fewer.  Recurring columns must be 500 
words or fewer.  Deadline for the Summer 2018 issue of 
The National Standard is 5:00 pm, Thursday, July 19, 
2018. 

SUBMIT MATERIAL TO: baker.tours@yahoo.com. 
Submissions will only be accepted by email except 
when determined through prior discussion with the 
editor. 

 

Save the Dates for These 
Important Conferences 

 

May 10-11, 2018 
Tourism Cares for South Florida 
Volunteer Event, Marathon, FL 

 

May 19-23, 2018 
US Tour Association IPW, Denver, CO 

 

June 26-27, 2018 
Bus Industry Safety Council Summer Mtg. 

Linthicum, MD 
 

August 24-28, 2018 
SYTA Annual Conference, Baltimore, MD 
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FFRROOMM  TTHHEE  PPRREESSIIDDEENNTT  
 

It has certainly been a 
busy 2018 for NFTGA! 
The high point certainly 
was the February con-
ference in Philadelphia. 
I want to congratulate 
and thank Vice President 
Nick Cvetkovic and his 
team for putting on such 
an enjoyable, informative 
conference. It was also 
gratifying to see the 
majority of our member 
associations represented 

at the delegates meeting at which we discussed how we can 
work together to provide maximum value. Some of the 
decisions have been implemented, such as updating the 
Code of Ethics. You can find it on our website and I hope 
that our member associations can use it for themselves. 
Some will be ongoing such as Board members personally 
reaching out to associations to provide assistance. Thanks 
to Joe DeGregorio, Gilbert Noriega and Jeff Caplinger 
for their efforts thus far in this initiative. If you have 
ideas or concerns, please reach out to any of us! 
 

On a national level, I represented NFTGA at the US 
Travel Association’s Destination Capitol Hill alongside 
over 325 travel professionals from around the US, who 
had over 600 congressional meetings. The goal was to 
encourage representatives and senators to: 
 

• Fully fund Brand USA 

• Expand the Visa Waiver Program  

• Grow trusted traveler programs like Global Entry 
and TSA PreCheck 

• Preserve Open Skies agreements  

• Support infrastructure growth such as providing 
additional funding for our National Parks airport 
modernization 

 

As a DC resident, I have no representation but I was 
fortunate that I could fill the need for someone to visit 
the senators from Connecticut, my home state. It was 
most gratifying to learn of their support for tourism. 
 

In this busy Spring season, I wish you all good guiding and 
some rest and relaxation. 

    Ellen Malasky 
    NFTGA President 

 

FFRROOMM  TTHHEE  EEDDIITTOORR  
 

Frequently, we have 
all heard NFTGA 
referred to as 
“an association of 
associations”. Some 
of you may feel this 
had been said so 
often, we’ve worn the 
phrase out. But it’s an 
important concept. 
It’s a reminder that 
we have formed an 
alliance, just as you 
have in your local 

associations. Each individual guide comes together 
as an ally to his/her colleagues. Each individual 
association comes together as an ally to their  
counterparts across the nation. This extends further to 
our membership in the WFTGA and our partnerships 
and affiliations with convention and visitors bureaus, 
educational organizations, and other entities through-
out the tourism industry. Some of us may be 
competitors, some of us may be co-workers, but all 
of us are allies. We are part of the tourism family. 
 

If I have learned anything from my involvement in 
NFTGA, it’s the same lesson I have learned in my 
own home: Sometimes, family members quarrel. But 
we never lose sight of our love for each other or for 
our common goal. In the last year, there has been a 
lot of chatter about eastern states vs. western states, 
urban associations vs. regional associations, older 
guides who remember their organizations’ births vs. 
young upstarts who think it all started the day they 
walked in the door. But if we concentrate on these 
differences, we’ll never get anywhere as a family. We 
need to be honest with ourselves about what we 
really truly want from this organization and keep our 
eyes on the prize. We want to work together with 
positivity, professionalism, and productivity, to be the 
face of our industry to the nation that it celebrates. 
 

Please take this as a clarion call to focus on our 
shared love of this profession and to double-down on 
our efforts to enhance it. Now, go give great tours! 
 

Matthew Baker 
        Editor-in-Chief 
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2018 NFTGA CONFERENCE 

continued from page 1 

 

other lobbies and other 
issues immediately before 
and after you. One 
member-guide mentioned 
that 90% of his tours 
involve arranging lunch 
at local restaurants where 
prices are beginning to rise 
and wondered if this is a 
trend? Mr. Huether stated 
that he believes it is. There 
was also the inquiry of 
whether USTA can help 
Missouri get off Fodor’s 
No-Go list? This was 
greeted with “We can 
work on it” from Mr. 
Huether. The suggestion that the government add more 
3-day weekends (especially to the “orphan months” of 
March, June, and August) for the benefit of the tourism 
trade was greeted with thunderous applause. 
 

Listen Technologies distributed headsets to each table for 
a product demonstration. Juan Reboldi introduced his 
colleagues from Salt Lake City and presented his tech-
nology for hearing clearly in challenging environments. 
Listen is a transceiver with two-way communication 
(which can be selectively disabled). There is no need 
to worry about channels and frequencies and some 
devices allow you to connect seamlessly to a hearing 
aid without a cable. 
 

The second session of the day focused on the “Business 
of Guiding”. Many thanks were passed around to SYTA 
for connecting NFTGA to William Caldwell (CEO) and 

Lisa Curtin (COO) of Caldwell & Co. Both of these 
wonderful presenters spoke on the business of guiding 
as it relates to taxes and received the warmest reception 
of the conference. One of the biggest problems facing 
the guiding industry is 1099 vs. W2. How do we best 
position ourselves, regardless of what side of the industry 
we are on? It was mentioned that California is trying to 
make everyone in tourism use a W2. However, from 
an income tax point of view, the presenters felt that it 
works best for everyone if we use a 1099. There we 
many questions regarding guiding and tax law with 
the presenters demonstrating their true expertise in 
responding to each. 
 

During the working lunch session, Pres. Malasky made 
a presentation in celebration of the 20th anniversary of 
NFTGA. Outgoing president Gene Reyes was presented 
with a plaque commemorating his service. Following the 
presentation, Gene gave his report on the progress of 
NFTGA during the previous term. Highlights included 
increased and improved communications within the 
federation, enhanced partnerships and affiliations, and 
the creation of new associations. Esther Banike, Holly 
Jensen, and Maricar Donato presented on WFTGA, 
and touched upon the concept that when you join an 
association, you have more influence than you have as 
an individual. The idea is that when your association 
is local, national, international, your influence grows 
in the same direction. A very interesting issue was pre-
sented during the WFTGA discussion as it was stated 
that we are behind the times in the US because we 
lack national standards and other guides in other 
countries don’t take us seriously when just anyone 
can hang up their shingle and call themselves guides. 
In addition, International Tourist Guide Day was 
discussed. Closing out the WFGTA presentation was 
the announcement of the 2019 WFTGA convention 
in Tbilisi, Republic of Georgia. 

William Caldwell 
revels in the phrase 
“tax deductible”. 

About 80 attendees 
from 13 member 
associations. 
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The afternoon sessions began with NPS Tourism 
Program Manager Donald Leadbetter discussing 
“National Parks and Tour Guides – Working Together”. 
Before he was with the NPS, Mr. Leadbetter was a tour 
guide with Suntrek doing adventure camping tours and 
cruise ships. He stated that “The NPS is the fourth largest 
federal landlord”. The Bureau of Land Management, the 
Forest Service, and the Fish and Wildlife Service are the 
top three respectively. Conservation and preservation 
is their primary mission and this takes priority over 
visitation. The 50th anniversary of the National Trails 
Act and the National Scenic and Historic Rivers Act 
was also announced. The crowd burst into song when 
the ad “See the USA in Your Chevrolet” was brought 
up on the screen. Mr. Leadbetter noted “This is how I 
know I’m dealing with tourism people. You can’t always 
control the situation.” Pat Jones, Chief of Interpretation 
and Education in Philadelphia, closed the session with 
information the NPS’ role in Philadelphia. 
 

Peter Pantuso (ABA), Morgan Maravich (NTA), Paul 
Caputo (NAI), and Lisa Berretta (SYTA) closed out the 
first day sessions with a discussion entitled “Working 
With our Tourism Industry Partners”. The presentations 
focused on the latest updates with our industry partners 
and how to move tourism forward in the coming years. 
 

By Thursday evening, the outside environment had 
changed drastically. But the wet weather did not dampen 
the spirits of the attendees. Everyone was treated to 
an enthusiastic bus tour of Philadelphia and stopped 
at One Liberty Place to experience Philadelphia from 
the foggy, but still spectacular vantage point of the 
50th-floor observation deck. The evening ended with 
a wonderful Italian dinner experience at LaBuca.  
 

Friday morning’s sessions began with Toni Levitt intro-
duced Annette Morejon from Whisper Systems, who 
showed a video on her technology, stating that using such 
a system “shows people you care about their experience. 
It also prevents tagalongs – those who haven’t paid for 
the tour aren’t listening in.” As part of the session titled 
“Technology and Tour Guiding - Trends and Challenges”, Fred 
Behnke spoke about his mobile app “Map Social”. 
This app is a tappable content and context emoji app, 
with which you can amplify content, engage visitors, 
analyze interest. Nick Cvetkovic discussed the state of 
guiding today. When he started, the APT (Association 
of Philadelphia Tourguides) complaint was “We all have 
college degrees but we get paid like waitstaff.” Nick also 
discussed the rise of technology in tourism and the 

concern that guides would be pushed out over time. The 
idea is to do well in tour guiding by having a specialized 
niche with a defined and reachable target audience. Being 
flexible, maintaining a menu of tours, and avoiding 
rigidity was also discussed. In addition, attendees 
were reminded that NFTGA is a national platform to 
track changes and keep local associations informed 
of technology developments that affect tour guides 
throughout the US. 
 

“International Tourism” was also a popular session 
during the 2018 conference. Benjamin Altschuler, 
assistant professor of Sport, Tourism, and Hospitality 
Management at Temple University, spoke about his 
program and about the concept of cultural intelligence 
and focused on connecting with people from other 
cultures than our own. “When I’ve gone on tours,” he 
stated, “I always had the best time when I felt my guide 
understood me the best”. A major question of this 
session was: Is the manner in which we lead a tour seen 
as disrespectful in a given culture? In Thailand, a smile 
can have 23 different potential meanings. In China, 
silence is good, rather than uncomfortable. Where is the 
“middle ground” for cultural sensitivity and cultural 
intelligence? Where does the guide’s responsibility 
end and the visitor’s begin? Jim DePhillippo from the 
Philadelphia Convention and Visitors Bureau shared 
some insights on the Indian market, the 4th largest source 
market for overseas visitation to Philadelphia, spending 
$70 million there in 2016. Dr. Yang Yang of Temple 
University spoke about the lucrative and changing 
Chinese travel market to the US, noting that Chinese 
travelers want to see something new and different, have 
fun and be entertained, and experience a different culture. 
 

The final session of the conference was “Incorporating 
African American and Other Ethnic Groups Perspectives”. 
Greg DeShields of PHLDiversity, Tami Sortman of the 
Philadelphia Gay Tourism Caucus, and Ibrahima Diallo 
of GANYC spoke about incorporating ethnic groups’ 
perspectives on tour. Mr. DeShields presented a video 
on his organization and reported the demographic 
breakdown of Philadelphia. African American buying 
power is over $1.3 trillion and, in the travel and tourism 
industry, African Americans spend $35 billion ($886 per 
trip). Ms. Sortman spoke of the untapped 65-billion 
dollar market of gay tourism. 83% of gay people in the 
US have passports, as opposed to the 30% of the straight 
community. Gay marriage was also discussed in relation 
to honeymoon statistics. New honeymoon statistics are 
emerging and the #1 honeymoon destination in the US 
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The Executive Board of the NFTGA 
and the staff at The National Standard 
would like to express our sincerest 
wishes for a safe and speedy recovery 
to Ed Mauger, president of the Assn. 
of Philadelphia Tourguides, who just 
returned home from the hospital after 
a health scare. Get well soon, Ed! 
We’re all pulling for you. 

 

is Hawaii. Mr. Diallo did not provide statistics, but simply 
spoke from a tour guide’s perspective as an immigrant 
from Senegal, speaking different languages, and now 
giving tours professionally in an American city. 
 

The session concluded with an announcement of the 
2020 Conference. Charleston, SC was announced as the 
2020 site with a short presentation about the city closing 
out the conference. Attendees sang along to the classic 
Charleston songs “Summertime” and “The Charleston”! 
 

Post-conference FAM tours were conducted for those 
staying in the area following the final session. Three 
outstanding tours were given by local guides. A mural 
arts tour was conducted by Mural Arts Master Guide 
Richard DiLullo. A Founders’ Walk tour was given by 
APT President Ed Mauger and VP Jim Murphy. Nick 
Cvetkovic gave a tour covering the Pre-Revolutionary 
War in Philadelphia from 1682-1750. The Whisper 
system was also used in the post-conference tours. 
 

Overall, the conference was a glowing success for NFTGA 
and APT. Everyone seemed to enjoy themselves and the 

hospitality shown by our host colleagues was simply 
wonderful. We look forward to the 2020 conference 
and seeing everyone in beautiful Charleston, SC! 
 

Jeff Caplinger is Webmaster/Social Media Chair for the 
Charleston Tour Assn. and serves on the board of NFTGA. To 
tour with Jeff, contact allaboutcharlestontours@gmail.com. 

Kristin Singleton-Ferrari of New York, Jennifer Hensell and Richard DiLullo of Philadelphia, 
and Jean Feilmoser of San Francisco on the magnificent Mural Arts Tour. 
 

mailto:allaboutcharlestontours@gmail.com
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NEWS YOU CAN USE—Marketing 101 

by Joe DeGregorio 
 

As a Step-on Guide or a Mom and Pop tour business 
doing mostly local and regional tours, do you find the 
doldrums of the winter slowdown disconcerting? Are 
you wondering how the “bad” news about the tourism 
industry such as the slowdown in the numbers of 
foreign tourists to the US or slashing of state tourism 
promotion budgets will affect your tour numbers for 
Spring 2018? Well if you are, “fuggetabout it!” It’s too 
late. But it’s never too late to plan for the summer, fall, 
and 2019 tours. Here are some marketing tips I learned 
throughout the years: 
 

• Big Tour and Bus Companies are planning for 2019 
tours now. Call, email, snail mail them, especially those 
you have done business with in the past. Remind 
them you are still here, alive and well in the tourism 
business. Give them new wrinkles on your tours too; 
they are always looking for something to redirect 
longtime customers to familiar sites (yours). 

 

• Many church groups, alumni reunions, banks, and 
day trip groups are planning late spring, summer, and 
fall trips now. You want to start reaching them by any 
means necessary. Older groups still love personal 
contact and hold-in-your-hand mailings. Millennials, 
emerging minority and younger groups like, as 
expected, more social media sources, plus (and this 
is important) actual videos, testimonials, and tweets 
from folks who have been on your tours. Look how 
auto marketing has changed nationally in the last few 
years, using “real” people, not actors. 

 

• Stuck in the house? Get out and go to local tour guide 
association meetings. The recent January meeting in  

St. Louis, for example, had an overflow crowd with 
a lot of networking. Many tour related groups such 
as the American Bus Association have their big 
conventions during the winter months – great 
event to attend, learn, network, and market. The 
NFTGA always has their biannual conference in 
January or February. 

 

• Good time to refurbish your web site if you have one. 
 

• Good time to take classes on local history, do 
additional research in your areas of expertise, and 
enhance overall your credentials and knowledge. 

 

• If student tours are in your repertoire, take the 
initiative and contact them now before their panic 
calls in the spring on getting in a day trip in before 
the end of the school year. 

 

• If you have cards and/or brochures at strategic 
locations, such as hotels, convention centers etc., 
this would be a good time to restock them and chat 
with the venue owners, reestablish rapport, and see 
what’s new with them for 2019. 

 

• Speaking of what’s new, the winter is the time to 
see if any venue prices have gone up for 2018. I’ve 
noticed for example, that many restaurants have 
increased their prices this year. 

 

If you have already done all or most of the above, then 
take a cruise, go on an extended trip in the USA or 
overseas. Enjoy yourself… as a Tourist! 
 

Joe DeGregorio is a member of the Professional Tour 
Guides Association of St. Louis. To tour with Joe, contact 
joe.dehillboy@gmail.com. 

 

THE NEWS FROM CHARLESTON 
by Timothy E. Dillinger 
 

US District Court Judge David Norton heard four days of arguments last week concerning the two-year long 
battle regarding the City’s requirement that a professional guide must pass a written exam to receive a license to do 
business in the City of Charleston. The defendants claim that this decision by the department of Livability and 
Tourism violates their first amendment rights by dictating the content of their speech. The City maintains their 
position that the 200-question exam ensures that the history of this 348-year old city is the reason guests travel 
by the millions each year. They expect high standards of expertise in documented maters of historical fact. After 
hearing the case, the judge claims he will make a decision by late August. Until then the ruling remains in effect. 
 

Timothy E. Dillinger is a member of the Charleston Tour Assn. To tour with Tim, contact captaindillinger@yahoo.com. 
 
 

mailto:joe.dehillboy@gmail.com
mailto:captaindillinger@yahoo.com
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THE 4TH ANNUAL 

GANYC APPLE 

AWARDS by Matthew Baker 
 

On Monday, March 12, the Guides 
Association of New York City 
celebrated the 4th Annual GANYC 
Apple Awards, which were pre-
sented at the SVA Silas Theatre 
in New York City. The gala was 
presented to the largest crowd 
yet to attend and the most press 
outlets covering the event. In the 
past, the most press tickets distributed were four in 
an evening. This year, 27 press passes were taken. 
 

Sponsors who helped finance the event included 
CityTales and Tour Me at the Core Sponsor level and 
Brooklyn Diner & Café Fiorello, Friends of Maple 
Grove Cemetery, Levy’s Unique New York, Luna Park 
in Coney Island, and Tourist New App at the seedling 
sponsor level. Food and beverage sponsors that kept 
the cocktail hour humming included food provided by 
Azalea, the Cocktail Parlor, Cosi, and Vaccaro’s Bakery, 
wine provided by Kristin’s New York Tours and 
Giulietta Cantina Club, and beer provided by Bronx 
Beer Hall. 
 

GANYC President Michael Dillinger opened the 
proceedings by introducing the video slideshow 
Guides at Work, showcasing a juxtaposition montage 
of guides and their groups with the city landmarks 
they celebrate. He then introduced Susan Soler and 
her husband Tobias Nascimento who had the honor of 

presenting their longtime friend and erstwhile student 
Brian Stokes Mitchell, who served as host for the 
evening. A Tony Award-winner and Broadway legend, 
Mr. Mitchell is the biggest luminary yet to appear at 
a GANYC event and can undoubtedly be credited 
with influencing the high press turnout. 
 

The Guiding Spirit Award was presented to Susan and 
Art Zuckerman, whose WVOX radio show Z Travel 
has featured several GANYC members as interview 
guests, and whose workshops and development 
programs have garnered praise from their colleagues 
for years. The trophy was presented to them by the 
first Guiding Spirit Award-winner Lee Gelber. 
 

The Lifetime Achievement Award, the final award of 
the night, went to Apollo Theater publicity director and 
historian Billy Mitchell. The trophy was presented to him 
by his friend and fan Kristin Singleton-Ferrari, a longtime 
member of the GANYC Apple Awards Committee. 
 

The other winners were as follows: 
 

Outstanding Achievement in Support 
of New York City – Preservation 
Greenwich Village Historic Preservation 
Society 
 

Outstanding Achievement in Support 
of New York City – Culture 
The Art Deco Society of New York 
 

Outstanding Achievement in Support 
of New York City – Tourism 
NYC & Company Tourism Ready Training 
Program 
 
 

Brian Stokes 
Mitchell - Host 

 

Art and Susan Zuckerman 
– Guiding Spirit Award 
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Outstanding Achievement in Radio 
Program/Podcast (Audio/Spoken Word) 
Cityscape, WFUV 
 

Outstanding New York City Website 
Curbed NY – Amy Plitt, Editor 
 

Outstanding Achievement in NYC Food 
(focusing on anniversaries and special 
accomplishments) 
Breaking Bread NYC 
 

Outstanding Achievement in NYC 
Photography (singular image, published 
October 2016-17) 
Marc Yankus, Nineteenth Street, the Secret 
Lives of Buildings 
 

Outstanding Achievement in Fiction 
Book Writing (published October 2016-17) 
The Knish War on Rivington Street by Joanne Oppenheim 
(Author) and Jon Davis (Illustrator) 
 

Outstanding Achievement in Non-Fiction Book 
Writing (published October 2016-17) 

World War I New York: a Guide to the 
City’s Enduring Ties to the Great War 
by Kevin Fitzpatrick 
 

Outstanding Achievement in 
Essay/Article/Series Writing 
(published October 2016-17) 
Robert Moses and the Decline of the 
NYC Subway System, Curbed NY by 
Emily Nonko  
 

Outstanding Achievement in NYC 
Museum Exhibitions (October 
2016-17) 
New York at Its Core; Sarah Henry, 
Curator, Museum of the City of 
New York 
 

Announcements for the date and location of the 2019 
gala will be made shortly. 
 

Matthew Baker is a past president of GANYC and the 
editor of The National Standard. To tour with Matt, contact 
baker.tours@yahoo.com. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

NFTGA OUTREACH IN HOUSTON by Gilbert Noriega 

 
As part of the NFTGA Executive Board’s 
effort to reach out to our member associations 
Gilbert Noriega, NFTGA Director At Large, 
attended the March 15, 2018 monthly meeting 
of the Professional Tour Guides of Houston. 
Among the subject matter discussed with the 
members was an explanation of the NFTGA 
sponsored Liability Insurance available to 
association members. Their members had lots of 
questions and interest in the liability insurance. 
 
Following the meeting all the attendees went 
to a nearby restaurant for dinner and fellow-
ship. Subjects discussed during the dinner 
included tour guiding, Houston, San Antonio, 
the Missions in San Antonio and the Alamo 
(Mission San Antonio De Valero). All of the 
guides were very appreciative of the fact that 
I had come to Houston specifically to meet with 
them. It was definitely worth the time and effort. 
 
Gilbert Noriega is a board member at large of the NFTGA. To tour with Gilbert, contact zazpayan3@sbcglobal.net. 
 
 

   Billy 
Mitchell 

           – Lifetime 
         Achievement Award 

 

Gilbert Noriega (center) with eight members of the 
Professional Tour Guide Association of Houston. 
 

mailto:baker.tours@yahoo.com
mailto:zazpayan3@sbcglobal.net
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TOUR HQ by Randy Bibb 
 

TourHQ is a resource where visitors can leave a review for specific 
tour guides rather than tour companies. 26,000 tour guides are 
listed worldwide. It is valuable to guides and travelers alike where 
someone traveling anywhere from Bangkok to Boston – from Sri 
Lanka to San Diego – can find a Tour Guide. TourHQ hosts 
The Global Guide Award where the world’s top guides from 
the TourHQ listings are awarded with recognition. New Orleans 
tour guide Randy Bibb has been honored three years in a row 
and his ranking has been steadily climbing. “In 2016 I was #7 
in the world and #1 the Continental United States. There was 
a tour guide in Puerto Rico who ranked above me,” Randy 
said. “In 2017 I was still behind the guy from Puerto Rico 
but had moved up to #4 in the world.” How about this year? 
In 2018 Randy has been honored with the world’s #1 spot. “I’m 
completely blown away,” he says, “I am shocked to have been 
so honored.” What are the criteria for the award? “I really don’t 
know,” he said, “it’s easy to assume that it’s based on the number 
of reviews but Dennis Shayo from Mt. Kilimanjaro dropped to 
the #2 spot below me after being #1 for the last 2 years and he 
has more positive reviews than I do, so I’m not entirely sure.  
Whatever the criteria are, what makes a good tour guide is good 
people and so I feel like this honor is all of ours and I’m deeply 
grateful to everyone.” To learn more, visit www.tourhq.com 
and click on the icon for the 2018 Global Guide Award. 
 

Randy Bibb is a member of the Tour Guides Association of Greater New 
Orleans. To tour with Randy, contact randyneworleans@hotmail.com. 
 
 

 

 

NFTGA 
OUTREACH 
IN DALLAS 
by Joe DeGregorio 
 

On March 20, 2018, in 
my capacity as NFTGA Board Member-
at-Large, I attended a monthly gathering 
of the Dallas Ft. Worth Area Tour Guide 
Association (DFWATGA). My attendance 
was part of an ongoing effort by the new 
Board to reach out to all current NFTGA 
affiliated tourist guide associations and help 
foster new ones. I was warmly welcomed 
by association President Linda Perdue, Vice 
President Jim Anderson and all attending 
members. The longstanding tradition 

of the DFWATAGA is to meet at a location 
each month that attracts visitors and/or is 
historically significant. The location for 
March was at one of the fasting growing 
cities in America, Frisco, Texas. Hosted by 
a representative of the Frisco Convention 
and Visitors Bureau, we toured the Frisco 
Heritage Museum and took a quick peek 
at the new and growing National Video 
Games Museum (yes gamers, it’s right here) 
and soon to be unveiled Model Railroad 
Museum. We then travelled to the likely 
biggest catch for this burgeoning city: the 
newly relocated Dallas Cowboys football 
team’s practice facility, known as “The Star”. 
The facility was amazing in its size and 
grandeur, but to witness the still growing 
complement of sports medicine-related 
facilities, a 4-star hotel, fancy restaurants, 
and more was mind boggling.  
 

Lunch was at Babe’s, a country style place 
with all the fixin’s served family style. It was 
there I provided the attendee’s information 
and copies of notes on the recently completed 
NFTGA Conference in Philadelphia such 
as taxes and the self-employed guide, our 
NFTGA Partners, goals of the new Board 
and much more. Paper copies of the latest 
issue of The National Standard were also 
made available. DFWATGA issues included 
wanting to grow their membership, insurance 
coverage, and updating their certification 
program. 
 
Joe DeGregorio is a Member-at-Large on 
the board for the NFTGA. To tour with Joe, 
contact joe.dehillboy@gmail.com. The Star 

Joe DeGregorio (front right) with 11 members of the 
Dallas/Fort Worth Area Tour Guides Association. 

http://www.tourhq.com/
mailto:randyneworleans@hotmail.com
mailto:joe.dehillboy@gmail.com
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CELEBRATE! by Steve Wood 
 

Every community has a least one multi-day festival 
or event that can be a challenge to tour guides. Roads 
close, attraction access is blocked, and the streets are 
(more) full of people. Depending on your specialty, 
festival time can be a boom or a bust. Regardless, you 
can always have fun and promote your organization. 
 

San Antonio is a busy tourism town, with a bustling 
convention center that hosts large conferences, in 
addition to housing the #1 and #2 tourist attractions 
in Texas (the River Walk and the Alamo). In April, the 
big event is Fiesta (https://www.fiesta-sa.org/history-of-
fiesta/) – a 10-day collection of events (including a 
number of parades) that celebrate our city. Fiesta 
originated in 1891 with the first Battle of Flowers 
parade, with ladies in carriages pelting each other with 
flowers in commemoration of the Battle of San Jacinto. 
Over the years, Fiesta has grown into an immense 
event. 2018 marks San Antonio’s 300 th birthday, so 
this year will be a real celebration. 
 

No event is without its leadership, and Fiesta is no 
exception – there is a panoply of royalty, from King 
Antonio, representing the Texas Cavaliers, to Rey Feo 
(the “Ugly King”), both with their respective courts, to 
King Anchovy, who presides over the satiric Cornyation. 
Of course, many civic groups have their own royalty, 
predominately beauty queens (Miss San Antonio, Queen 
of Soul, Charro Queen, Reina de la Feria de las Flores), 
so there are usually several folks wearing sashes at 
most events. 
 

One prized souvenir of Fiesta is the Fiesta medal, 
particularly if you get one from royalty. Medals resemble 
military medals and are designed to promote the 
organization or individual. Medal collecting is a serious 
sport among many San Antonians, with the local 
newspaper holding a competition to see who can 
amass the most medals each year (the winner is chosen 

by weight). Serious medal collectors wear vests or 
sashes to show off their prizes, and several events 
provide opportunities to trade or sell medals (many 
organizations sell medals to raise funds). 
 

Our organization, the Professional Tour Guide Assn. of 
San Antonio, is right in the middle of Fiesta, with guides 
providing tours and hospitality support in addition to 
having a good time. We participate in the King William 
Parade, held in one of the city’s historic districts, an 
intimate parade through a small neighborhood packed 
with 50,000 people. The most common comments we 
heard during last year’s parade were: “Really, there’s 
a tour guide association here?” and “Which way to the 
Alamo?”. We marched again this year on April 28. 
 

Of course, we have our own Fiesta medal. This year’s 
medal is the 5th in a series that commemorates our historic 
missions and the city’s tricentennial. Our members 
receive a free medal each year and can purchase additional 
medals at cost. Medals are great ways to build good will 
and promote our group (plus, we raise a few dollars 
through sales). To commemorate the Missions’ World 
Heritage status, we’ve put together a limited edition 
5-medal collection that has proven to be popular. 
 

Enjoy and participate in your local events, whether it is 
a festival, anniversary, mardi gras, or celebration. Not 
only are they fun, they’re a great way to promote your 
organization and tour guides. 
 

As we say here in the Alamo City: “Viva Fiesta!” 
 

Steve Wood is president of the Professional Tour Guides 
Assosiation of San Antonio. To tour with Steve, contact 
president@sanantoniotourguide.org. 

Limited edition 5-medal collection 

PTGASA on 
            parade 

 

https://www.fiesta-sa.org/history-of-fiesta/
https://www.fiesta-sa.org/history-of-fiesta/
mailto:president@sanantoniotourguide.org
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TECH TALK — Whisper Systems… Pluses and Perils 

by Donna Primas 
 

Perhaps you have used (as a guide or tour participant) 
a “whisper system”. They have been around for many 
years and keep getting better. I first used one in 2007, 
but during the last few weeks I had the opportunity 
to use two different kinds, multiple times, and in a 
variety of circumstances. Here are the Pluses and the 
Perils that I noted: 
 

System 1 
 

I had the privilege of cruising across the Atlantic 
with a line that provides every guest a QuietVox 
Tour Guide System device in a rechargeable cradle 
(www.quietvox.com or www.voxnetworkusa.com). 
Also, in each cabin was a new earpiece per person in 
a sealed pouch. This system is similar to the Listen 
Technologies (www.ListenTalk.com) system, which 
was a sponsor at the NFTGA conference in Philadelphia. 
 

PLUS: The device is about 2” x 3” x .75” and is light 
weight (compared to a cell phone)—about 3 ounces. 
It came attached to a lanyard that you wear around 
your neck. You hardly know you are wearing it as it 
is so light. There is one red on/off button and two 
up/down blue channel selector buttons on the side. 
There is a volume dial control at the top, which is 
also where you find the jack input for the earpiece. 
 

PERIL: Wearing the device connected to an earpiece 
may get twisted up with a scarf, purse, or camera strap 
worn around the neck. 
 

The earpiece provided by the cruise line was a 
quality single jack, single LEFT earbud, and a 
D shaped hook that you could slip over your 
ear for a secure fit. 
 

PLUS: You get to keep the earpiece and it is 
comfortable to wear. 
 

PERIL: Guests with hearing aids were advised to 
remove the hearing aid for one ear only. (Some 
whisper devices can be synced with hearing aids 
that can be controlled by an iPhone.) 
 

System 2 
 

One company I worked with in Barcelona used 
Fabulor (www.Fabulor.net), a Bluetooth system 
that integrates the receiver and earpiece in 

one unit worn on one ear. It is like the Whisper 
Words in Motion, which was also a recent NFTGA 
conference sponsor. (See photos, video, and find 
out more at www.facebook.com/whispersystem.) 
 

PLUS: The unit has very simple controls and is even 
lighter than the System 1 type, without the need to 
have anything around the neck. It is about the size 
and weight of a USB drive. 
 

PERIL: There is a certain “yuck” factor. When you 
are using a rental headset for a single tour, you are 
sticking something in your ear that may not have been 
thoroughly cleaned since the last person used it. As a 
guide, the pre-used headset microphone transmitter 
may need to be positioned very close to your mouth 
and may not have been sterilized. 
 

Now imagine yourself working as a step on guide and 
being provided with either of these systems and told 
to use it for your tour. What words of advice or best 
practices can I offer? Like most things, observation 
revealed further Pluses and Perils: 
 

PLUS for both systems: The guide can walk and talk 
during a tour and everyone can hear perfectly well, 
adjusting the loudness/volume of the unit to suit the 
conditions—perhaps lower when on the coach or in a 
church or museum and higher when walking along noisy 
streets. When using these systems, the guide never has 
to shout or use the coach microphone. The guide can 
whisper commentary, so those not part of your group  
. 

EULOGY—DAVID FARROW 
by Timothy E. Dillinger 
 

The Charleston tourism community has suffered a great loss 
in the passing of long time columnist, author, and tour guide 
David Farrow. He entertained guests and visitors since 1980. 
He was a lifelong historian and native of the Holy City and 
will be best remembered for his crime novel set in Charleston, 
The Root of All Evil, published in 1997. Contributions and 
tributes should be directed to the Confederate Home on 
Broad Street. He was laid to rest in the church yard of the 
French Huguenot Church est. in 1681. 
 
Timothy E. Dillinger is a member of the Charleston Tour Assn. 
To tour with Tim, contact captaindillinger@yahoo.com. 
 

 
 
cannot easily listen in and tag along. Broken and poorly 
functioning motorcoach PA systems can be avoided. 

http://www.quietvox.com/
http://www.voxnetworkusa.com/
http://www.listentalk.com/
http://www.fabulor.net/
http://www.facebook.com/whispersystem
mailto:captaindillinger@yahoo.com
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PLUS: If you are within about 100 feet of your guide, 
you can hear the guide’s running commentary—or 
whatever is being said—even if she/he is out of sight. 
This brings me to a very dangerous aspect. 
 

PERIL: Remember if you are the guide, that your unit 
is always on, unless you turn it off! One guide deposited 
our group in a shop for a presentation, then proceeded 
to sit outside the shop and chat in his native language 
for 15 minutes without ever turning off his microphone 
or lowering the volume. Those that wanted to hear the 
presentation, had to remove their earbuds. 
 

PERIL: If you are renting or being provided a 
guide transmitting unit to use, the equipment you 
are provided might not be in top notch condition. 
Some mics are rigid and attached to the earpiece, 
while others are on an adjustable boom. Moveable 
pieces may get loose overtime or with misuse and 
not stay in position, requiring careful handling. 
 

On the cruise using the System 1 type, the line had 
numbered lollipop signs on a two-foot stick that were 
useful for gathering the group or following a guide 
when on a walking tour. Before each tour began, the 
guide would do a sound check and show everyone how 
to change to the channel that would be used for the 
tour. (Once you turn on the device there is a small 
window to change the channel, so guests sometimes 
needed to turn the unit off and on again, if they are 
not quick enough the first time.) 
 

PLUS: In every case for our cruise use, the tour number 
and the channel used would be the same—the units we 
were provided had 40 channels available, so we never 
overlapped and heard only our guides commentary. 
Some units offer 100+ channels. 
 

With about 10 uses in as many days, there was only one 
time that it was 
obvious that the 
guide did not 
comprehend the 
perils and/or had 
not frequently 
used one of  
these systems. 
 

PERIL: That one 
guide only ever 
said, “This way” –

nothing more helpful 
or descriptive such as 
“Turn right (or left),” 
or “We are walking in 
a clockwise direction 
through the museum 
rooms,” or “Watch 
out for the puddles”. 
As the guide was so 
small, even though he 
wore a yellow hat, he 
was frequently out of 
sight as we wove our 
way through the Kasbah and Medina. He really needed 
to give more specific directions to the elderly group as 
we moved through narrow, crowded streets or through 
museums. With many cruisers of “a certain age” using 
canes, many walked carefully and at a slower pace and 
tended to fall behind. 
 

PERIL: The “always on” microphone had other perils 
for this one guide, who violated NFTGA and World 
Federation of Tourist Guide Associations (WFTGA) 
standards and ethics. All could hear when a couple 
inquired about other things they might do on their own 
for a few hours after the guided group tour. Rather than 
offer specific, helpful suggestions, the guide said he was 
off in a half hour and would be pleased to be their 
personal guide. Additionally, everyone could hear him 
soliciting tips as the group disembarked the coach at the 
end of the tour, “No small tip for Larbi?” 
 

In conclusion, I think these systems are invaluable to 
make certain that a guide’s commentary may be easily and 
clearly heard by all tour participants, regardless of distance 
and ambient noise, while also saving the guide’s voice. 
The devices can also be used to good effect if the guide 
gives specific directions ensure the group stays on route 
or together in crowded conditions. Do I think individual 
guides should invest in or rent these systems? Only if 
you have regular needs, larger group sizes, a higher tour 
price point, as well as a clientele that would be willing 
to bear the costs to enjoy the conveniences. 
 

Donna Primas has been giving tours of Chicago in English 
and Spanish since 1983. She served as the President of the 
Chicago Tour-Guide Professionals for 21 years. To tour with 
Donna, contact primascopy@aol.com. 
 

mailto:primascopy@aol.com
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TOUR GUIDES TESTIFY FOR 

JOB PROTECTION by Ayinde Stevens 
 

New York City has seen a significant number of 
visitors in the past decade. In fact, despite the current 
political climate, visitors to New York according to 
NYC and Company, rose from 60.5 million in 2016 
to 62.8 million last year. 
 
The rise in tourist numbers has been a boon to the city’s 
economy but, also to the tourism business, especially 
to guides. 
 
However, as with all industries seeing an expansion, 
the growth has caught City Hall a bit flat footed. 
 
Scrambling to establish common sense solutions, the 
City Council of New York had a public hearing in the 
Committee Room at New York’s City Hall on April 
24. Council member Rafael Espinal of the 37th District 
is the chair of the Consumer Affairs Committee. Four 
other members of the committee were also present. 
 
The proposed law, called initiative 289-A or INT 289-A, 
does have support amongst tour guides here in New 
York, the law would finally end the ambiguity of a 
preexisting law, Title 20 Section 247, which states that 
if a tour is conducted with seven or more passengers 
the driver of a vehicle such as a bus cannot conduct 
a tour. In short, a second person must be hired to 
conduct the tour. The new law would finally enshrine 
that the second person would be a licensed guide. 
 
The law, which was passed in the 1930’s was vague 
in saying who that second person would be or, at 
least, the role he/she would play. For decades, a tour 

guide working with a vehicle was considered a fait 
accompli and there weren’t any external forces that 
would prevent a tour operator from removing guides. 
 
However, in conjunction with the rise of tourist 
numbers, the rise of automation has seen double 
decker bus companies in New York try to do away 
with tour guides. The law cites safety issues to ensure 
guides are hired and no other loopholes arise. 
 
Guides who testified on our industry’s behalf included 
Lionelle Hamanaka, who has led the effort for the last 
year. Hamanaka provided the argument that, for safety 
reasons, tour guides are essential for monitoring the 
upper level, stating “We’re constantly monitoring 
behavior”. 
 
Ric Stoneback – a guide for over three decades – also 
testified about the need for safety and tied it to the 
overall quality of the experience by saying “lower 
quality makes us less safe” but also stressed that 
guides are better for information than a recording 
and pointed out to the committee that customers 
constantly ask questions about the city. 
 
Andy Sydor, a freelance guide formerly employed by 
a double decker company, recalled an event many 
years ago in which a passenger was hit by ice that 
was thrown on the bus by a teenager during a tour. 
Despite the bus being close to local hospitals, the 
passenger declined medical attention. Due to Sydor’s 
presence, the passenger was attended to in an emergency, 
which allowed for the driver to focus on his duty to 
keep the bus moving. 
 
This is not the first-time tour guides have tried to lift this 
legislative ambiguity. In 2004 and again in 2010 guides  

 

The Consumer Affairs Committee of the NYC City Council 
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Lionelle Hamanaka listens to Andy Sydor’s testimony 

 

testified in defense of jobs. Sydor – who 
testified in 2004, when Councilman Phil 
Reed of the 5th District was chairman – was 
now testifying for the third time. He quite 
passionately told the current committee 
members not to wait until a fatal accident 
occurred on the double decker buses, but 
to pass the law now. 
 
Only six tour guides testified out of about 
2-dozen who showed up to the hearing—a 
healthy showing considering that, according 
to those who appeared in the past, only two 
went a previous hearing in 2010. 
 
Sydor also stated that, when Reed was Chair, 
a similar law protecting tour guides almost 
passed, only for the council to cave to the bus 
companies who have objected to having tour 
guides required in the past. He spoke of an “unwritten 
rule” being established that was supposed to ensure that 
tour guides would not lose their jobs. That was 2004. In 
2012 Twin America (the company that runs both Gray 
Line and City Sightseeing buses) began using automated 
tours and hiring Customer Services Agents, or CSA’s, 
instead of tour guide. In 2013 two new companies, 
Skyline and Open Loop, began operations without 
tour guides at all. 
 
Ironically, it was another law, passed by the council 
in 2011, which required buses to use headphones for 
tours rather than loudspeakers. It turned out to be 
the perfect excuse to phase out tour guides. 
 
The “unwritten rule” had been broken. 
 
In 2015 Twin America, during a labor dispute, began 
laying off guides from Gray Line. In December, 2016, 
the remaining tour guides were also laid off. Currently, 
the remaining guides from City Sightseeing and some 
from Gray Line who have been rehired are no longer 
with their union and some buses run without a guide. 
 
In 2014 and 2017 Skyline and Open Loop ceased 
operations. Both of which were bought by Big Bus, 
which was originally Big Taxi. Curiously, Open Loop 
briefly hired tour guides only to return to automation 
in its final year of operation. One final player, GO 

All the current players in the double decker industry 
attended the hearing. Twin America and Top View 
emphatically opposed INT 289-A. Twin America didn’t 
offer much in their reasoning. Top View claimed it would 
be too expensive to have tour guides saying it would cost 
$1 million to have tour guides on the payroll. Big Bus 
has decided to remain neutral, for now, on the subject. 
 
It is unclear if the legislation will pass. It is being 
considered along with four other proposals that could 
also affect the tourism industry in New York. Those 
deal with the buses themselves, and were the focus of 
much of the hearing. This was partially acute with the 
constituents in Council member Margaret Chin’s district 
airing grievances. Chin herself, who seemed unaware 
of how the business operates, only seemed to amplify 
her constituents’ complaints mixed in with her own. 
 
This was only the first hearing on the matter and the 
committee must vote before it goes to the full council. 
All we now know is that there seems to be more 
support for job preservation now than in previous 
attempts. But a crucial first step has been taken for 
some protection that is a bit more iron-clad, not an 
unwritten rule that is too easily broken. 
 

Ayinde Stevens serves on the Public Relations Committee 
of the Guides Association of New York City. To tour with 
Ayinde, contact ayindestevens@gmailcom.  

New York, now known as Top View, initially used 
guides only to revert to automation as well. 
 

Photo by Dwayne Walter Boyce 
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Colorado Women’s History Exhibit 

OUR HOUSE — 
Byers-Evans House Museum 
by Jillian Allison 
 

The Center for Colorado Women’s History 
is located within the Byers-Evans House 
Museum in Denver’s Civic Center Museum 
District. This beautiful Italianate-style 
Victorian house was built for William and 
Elizabeth Byers in 1883. William Byers 
printed Denver’s first newspaper, the Rocky 
Mountain News, on April 23, 1859. Through her 
involvement in women’s clubs, Elizabeth worked 
to establish the Ladies’ Union Aid Society and other 
civic and charitable organizations. 
 

In 1889, just six years after its construction, the Byers 
family sold the house to William G. Evans, son of 
Colorado’s second territorial governor John Evans. 
William was critical to the development of transportation 
in the state of Colorado. 
 

William Evans and his wife Cornelia raised their four 
children in the house. His mother Margaret and sister 
Anne also lived in the home. Both were instrumental 
in the development of cultural institutions in the city, 
such as the public library and the Denver Art Museum. 
The Evans family expanded the home from 3,500 
square feet to nearly 10,000 in a series of renovations, 
completed by 1912. After spending 92 years in the 
home, the Evans family gave the house and its contents 
to the state of Colorado for use as a museum in 1981. 
It has been beautifully restored to the period between 

1912 and 1924 and furnished almost entirely with 
the Evans family’s belongings.  
 

During Women’s History Month in March, the Byers-
Evans House embarked on a new chapter becoming the 
Center for Colorado Women’s History at the Byers-
Evans House. The Center for Colorado Women’s 
History is focused on scholarship, research, public 
programs, narrative, lectures, school tours, and exhibits 
that expand the understanding and collective memory 
of the history of women in Colorado. The Center is a 
space for dialogue and challenging questions that reflect 
the diverse audiences of Colorado, amplify stories of 
the women who work within communities and connect 
local stories to the broader stories of women’s history 
worldwide. The Center shares and collects stories that 
represent the lives and work of all women in Colorado’s 
past and present. 
 

Guided house tours weave together the stories of the 
many women who lived and worked in the home and the 
impact of the families on early Denver. In the gallery, 

visitors will find a temporary exhibit,  
Carrying the Torch of Liberty - Colorado Women’s 
Work in World War I. The exhibit, which 
will continue through 2018, highlights 
women’s work to support to the war 
effort and their changing roles in society 
during the era. Talks, teas, tours, and 
other programs also provide more insight 
on the work, lives and experiences of 
Colorado women. 
 

Jillian Allison is the director of the Center for 
Colorado Women’s History at the Byers-Evans 
House, which is a member of the Rocky Mountain 
Guides Association. For more information, contact 
jillian.allison@state.co.us. 

Byers-Evans House 
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