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TOURING IN THE WAKE 

OF THE STORM  

by Adrienne I. Chiron 
 

Well, it is January of 2018! 
The business is forever 
changing. So be ready!! 
 

I started my company of 
tours and transfers in 2001, 
and continued working 
for other companies until 
mine was on solid ground. 
Occasionally, I still do. Our 
guides speak every language. 
We have a reputation as the 
best of the best in Miami, 
and Florida as a whole. 
 

Then we had Hurricane Irma in September, and the 
Florida Keys suffered badly. Tour buses did not travel 
down there until the end of October. People are visibly 
living with hardship as we travel south to Key West. 
 

I was out there riding my routes to view the destruction 
the very next day in Miami Dade County. There was 
flooding from the surge in low lying areas, and tree 
destruction everywhere. Lights were out because most 
electric lines are above ground. 
 

We are the capital of Latin American business, all of 
which is located on Brickell Avenue. It was under water 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

from the surge as was the lower level of Coconut Grove. 
The boats and yachts are still piled together along part 
of the shoreline. 
 

Volunteers turned out in droves to move trees off the 
roads and in sites such as Villa Vizcaya, where thick 
canopies once grew. Within a few days we were able 
to serve the tourism industry. And the groups came as 
planned and wanted to see what we saw. Many were 
generous with tips as we had positive attitudes. 
 

Continued on Page 4 

Hurricane Irma 
bludgeons the 

state of Florida. 
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1 NATIONAL FEDERATION OF 

TOURIST GUIDE ASSOCIATIONS 
888 Seventeenth Street, NW 
Suite 1000 
Washington, DC  20006 
info@nftga.com 

If you have issues you wish the NFTGA Board or any of 
the federation’s committees to address, here is a list of the 
appropriate parties to whom you should go.  Each officer 
and committee chair has his/her contact information 
posted in the Members List section of the federation’s 
website, www.NFTGA.COM. 

Officers of the NFTGA Board 
PRESIDENT: Ellen Malasky 
VICE-PRESIDENT: Nick Cvetkovic 
TREASURER: Beverly Buisson 
SECRETARY: Matthew Baker 
DIRECTORS-AT-LARGE: Jeff Caplinger, 
Joe DeGregorio, and Gilbert Noriega 

Committee Chairs 
MEMBERSHIP DEVELOPMENT: Joe DeGregorio 
NFTGA NEWSLETTER: Matthew Baker 
OUTREACH TO INDUSTRY PARTNERS: Ellen Malasky 

EDITORIAL POLICY:  All content submitted to The 
National Standard is published without compensation.  
Submissions may be abbreviated for space, clarity, or 
consistency, but will not be added to without notice.  
All content is chosen for publication at the discretion 
of the editorial staff. Unsolicited contributions may 
be welcome, but prior discussion with the editor is 
strongly advised. After publication, submissions and all 
associated copyrights revert to and remain the property 
of the author. 

CONTENT DISCLAIMER: The statements contained 
within the articles and columns of this newsletter are the 
perspectives, viewpoints, and opinions of the author and 
do not necessarily reflect those of the editor or the 
NFTGA Board of Directors. 

SUBMISSION GUIDELINES: Featured articles must be 
1,000 words or fewer.  Recurring columns must be 500 
words or fewer.  Deadline for the Spring 2018 issue of 
The National Standard is 5:00 pm, Thursday, April 19, 
2018. 

SUBMIT MATERIAL TO: baker.tours@yahoo.com. 
Submissions will only be accepted by email except 
when determined through prior discussion with the 
editor. 

MANY THANKS 

TO GENE REYES! 
 

As our readers know, 

Gene Reyes of the Tour 

Guides Association of 

Greater New Orleans 

served as President of the 

NFTGA in the 2016-2017 term. In an age 

when guides rarely make headlines except 

to be derided in them, Gene stepped up and 

gave our profession an elegant face and an 

eloquent voice. All of us among the NFTGA 

membership, the Board, and The National 

Standard want to give our heartiest con-

gratulations and our warmest thanks to 

Gene for all he has done for the Federation 

and the guided tourism industry. 
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FFRROOMM  TTHHEE  PPRREESSIIDDEENNTT  
 

I’m honored to have 
been elected NFTGA-
USA President and look 
forward to working with 
the great new board 
team. You can learn all 
about them in this news-
letter. We are grateful 
to the outgoing team. 
Thanks so much to Gene 
Reyes for his leadership, 
to Lisa Puccio for her 
financial prowess and 
to Babs Daitch, Katie 

Otten and Bob Skiba for their dedication and years of 
service. Special thanks to Matthew Baker who creates 
this outstanding newsletter. 
 

As you know, NFTGA is an association of associations. 
Our goal is to represent, promote and protect the common 
interests of tourist guide associations in the US by: 
 

Providing a national forum to promote the highest 
degree of professionalism for tourist guides 
 

Establishing contacts among associations to share 
information and reinforce professional ties 
 

Raising private, public and governmental awareness, 
locally and nationally, of the tourist guides' role 
 

Maintaining membership in related national tourism 
industry associations 

 

We can accomplish these only through the efforts of our 
members… all VOLUNTEERS! My goal over the next 
two years is to increase our visibility and effectiveness. This 
can only be accomplished with all of your assistance. 
We need to hear from you. Do you get too much 
communication from us or not enough? Do you find the 
newsletters from our Tourism Industry Partners useful? 
Are there leading practices your association could share 
with others? What can we do to serve you better? 
 

So, what can you do to make NFTGA better? Please 
communicate. Offer suggestions for improvement.  
Share ideas and offer to help. Attend the Philadelphia 
Conference so we can meet in person and learn and enjoy 
our time together. 

    Ellen Malasky 
    NFTGA President 

 

FFRROOMM  TTHHEE  EEDDIITTOORR  
 

Happy Birthday to us! 
This issue marks the 
beginning of the 3rd 
year for The National 
Standard. Now, with 
a new term and a new 
board (which I am 
happy and honored 
to be part of), we 
look forward to new 
ground for this news-
letter to cover. And 
I sincerely hope that 
getting to know all of 

you better in my secretarial position will help in 
the quest to increase participation, not just in the 
newsletter in particular, but in the federation in general. 
 

So many exciting things are happening in our industry 
right now. New associations are being formed, new 
opportunities are opening up, new professionals are 
making their presence known. Even as forces larger 
than ourselves place limits on one part of our market, 
another begins to boom and there are people and 
groups closer to us than we might realize who want 
to help us grab that business and improve the quality 
of service that we provide. Don’t you want a piece 
of that action? I know I sure do. 
 

But it all begins with you. Participation is something 
you do, not something that happens to you. Any 
time a member of an association in the NFTGA has 
wanted to see things done differently, the ones who 
have benefitted most are those who stepped up and 
effected the change they wanted to see themselves. 
As they sing in the musical Hamilton: 
 

“When you got skin in the game, you stay in the game. 
But you don’t get to win unless you play in the game.” 

 

So, as long as you’re paying dues, come take an active 
role in what is done with them. Join a committee, host 
a conference, write an article, make your presence 
in NFTGA known and felt. After all, you’ve got 
skin in the game. 
 

Matthew Baker 
        Editor-in-Chief 

 



  

Winter 2018 THE NATIONAL STAND A RD  Page 4 

 

IN THE WAKE OF THE STORM 

continued from page 1 

 

The cruise lines, as of October, have not been 
empathetic in any way and started to downsize shore 
excursions from Miami and Ft. Lauderdale. At first, 
I thought it was temporary but it has since decreased 
so notably that they have 1-2 buses at a ship when 
in the past they had 12-18 or more. 
 

European tour operators and airlines such as Finnair, 
are sending groups here without tours! Cruise groups 
from Finland are the only ones with tours. Visitors 
booking through the airline no longer do, but must 
instead book with the concierge at their hotels. Give 
a big commission to them, and any fool with a van can 
drive them around and provide the wrong information. 
We can do absolutely nothing because of politics. 
 

Transfers are with Uber. Taxi cabs are running with flat 
rates. Limo and transportation companies are selling 
off vehicles. I diversified. If I didn't do so I would 
sink too! I went back to being a travel agent which 
was how I started in the business many years ago. 
 

Tour guides should list their services on the back 
of their cards. Optimize websites with important 
keywords. Certain domain names are crucial, and be 
ready to be an online provider to promote your tours 
and your destination on Trip Advisor, etc. 
 

I work with shore excursion companies, tour websites 
such as Viatour, local travel agents, and online 

individuals find me. I do not work with Tours By 
Locals. We were a first for each other and they wanted 
me to charge big money and then they would take 
20%. I feel this company from Vancouver, BC has 
no concept of the US market. 
 

But this is all temporary. No one remembers the Zika 
virus in Miami or the details of how to contract it. 
Eventually people will not remember what went on in 
Vegas. Give it a couple of years for Americans. The 
rest of the world simply doesn't care. People have a 
memory bank that follows their need for gratification 
and fun. Europe and Israel have been functioning with 
terrorism for years and the people come. California 
recovers after earthquakes or fires or floods. People 
did not stop going to New York after 9/11. 
 

March begins the influx of groups from India that 
continues through July. When they finish in Orlando, 
they overnight here in Miami, and then on the early 
morning flight fly to Las Vegas.  
 

You cannot just be a tour guide any longer. Diversify 
and affiliate with local travel agencies, tour operators, 
realtors and networking meetings. Join the convention 
bureaus and be supportive.  
 

Keep moving forward, be strong, and continue to 
share with each other. 
 

Adrienne I. Chiron is Vice President of the Professional 
Tour Guides Assn. of Florida and owner of Travel Trackers. 
To tour with Adrienne, contact traveltrackers@aol.com. 

 

Boats piled up 
along the shore 
in the wake of 
the storm. 
 

mailto:traveltrackers@aol.com
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HAVE YOU REGISTERED FOR THE 

NFTGA 2018 BIENNIAL CONFERENCE? 
 

The Early Bird Rate for the 2019 NFTGA conference in 
Philadelphia expires on Wednesday, January 31. Click here 
(www.nftga.com/conference-2018-info.html) to register. 
 

2018 marks the 20th anniversary of the founding of the 
NFTGA and the 10th anniversary of APT (the Association 
of Philadelphia Tour Guides) so Conference Chair and 
NFTGA Vice President Nick Cvetkovic promises that this 
will be a very special event! You won't want to miss it. 

 
 

 

TECH TALK: Travel Industry 
Déjà Vu by Donna Primas 
 

Action, reaction. acceptance, backlash. The travel 
industry continues to evolve. 
 

In the last 10 years, we saw the rise of technology 
and social media. Lots of automation, new software 
and devices, many ways to communicate, or share 
images and information: Facebook, WhatsApp, 
Twitter, YouTube, Pinterest, Instagram, etc. Now 
there are hundreds of customized applications that 
you can download and access from your smart 
phone or computer to find your way, order sandwiches, 
learn more about an art gallery’s collections, or change 
your seat on an airplane. These are not going away. 
 

But what has the American love affair with technology 
wrought? Permanxiety! This newly named ailment is 
caused by over stimulation from media sources that 
incites travelers to be afraid of leaving their home area 
or country. According to Skift editor and travel industry 
commentator Rafat Ali, the syndrome stems from a 
hyper-connection with social platforms and results in 
fear of “…terrorism, security, neo-isolationism, racial 
tension, Trumpism, technology and its adverse role, 
the widening economic gap, culture wars, climate 
change, and other geopolitical and local issues”. He 
first wrote about permanxiety in September 2017. 
More recently he noted, “The whole world is crying 
out now for a return to humanity.”  
 

As the pendulum swings, I think tour guides should 
encourage what we want to cultivate. Think about it: 
What is better in life than a personal multisensory 
connection that becomes a lasting memory? When 
on tour, when on vacation or spending leisure time, 
should you be face down, looking at a little screen? 
Or would it be more appropriate to be looking up or 
out the window, filling your mind with the actual, real 
visions of the place you are exploring? Should you 
be giving your thumbs a work-out or posting a selfie? 
Or is time better spent looking at details, asking 
questions, inhaling the smells, touching surfaces, and 
trying to absorb and retain what you are experiencing?  
 

As a related consequence of travel industry changes, 
a plethora of “find a guide” websites sprouted. They 
treated guides and services like easily interchangeable 

essentially begging to get paid. Now the latest travel 
trend is to seek out pampering, personalized concierge 
service and tours led by experts, where one-on-one 
or small group customized experiences have travelers 
eagerly paying top dollar. Said by the Chicago-based 
Everleigh sisters about “the oldest profession” at the 
turn of the century, but just as true today: “One $50 
client is more desirable than five $10 ones. Less wear 
and tear.” 
 

The observed backlash reminds me that the Industrial 
Revolution was followed by the Arts & Crafts move-
ment, a time when machine made goods were rejected 
in favor of unique items made by creative individuals.  
 

So, the cycle spins. Finally, or once again, tour guides 
are being sought out and better compensated as 
the emphasis swings to value from connection and 
personalization. After all, don’t we all appreciate (and 
sometimes crave) relationships along with understanding 
the context, both of which enable us to better absorb 
and appreciate what we see and where we have been? 
 

My advice for 2018:  Focus on connection and value. 
Help uplift the guide profession and enrich yourself. 
 

Sources of inspiration from Skift editor Rafat Ali: 

 Travel in an Age of Permanxiety: An 
Introduction  
https://skift.com/2017/09/25/travel-in-an-age-

of-permanxiety/ 

 The Coming Tech Backlash and What It Means 
for Travel 
https://skift.com/2018/01/08/the-coming-tech-

backlash-and-what-it-means-for-travel/ 
 

Donna Primas has been giving tours of Chicago since 1983. 
 
 
commodities, and drove down rates to the point that 
numerous “free tour” organizations have guides 
ess 

 
She served as President of the CTPA for 21 years. To tour with 
Donna, contact primascopy@aol.com. 
 

http://www.nftga.com/conference-2018-info.html
https://skift.com/2017/09/25/travel-in-an-age-of-permanxiety/
https://skift.com/2017/09/25/travel-in-an-age-of-permanxiety/
https://skift.com/2018/01/08/the-coming-tech-backlash-and-what-it-means-for-travel/
https://skift.com/2018/01/08/the-coming-tech-backlash-and-what-it-means-for-travel/
mailto:primascopy@aol.com
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Ellen Malasky (President) is a Certified 
Master Guide with the Guild of Pro-
fessional Tour Guides of Washington 
DC, longtime Guild board member, 
and recipient of one of the 2015 
Service Awards. She has been on the 

NFTGA board since 2014 serving as an at-large board 
member, secretary, and vice president. She also chaired 
the NFTGA 2016 biennial conference. Born in Stamford, 
CT, Ellen is a long time resident of Washington DC. For 
over 35 years she worked for Ernst & Young, retiring 
in 2008 as associate director. At EY, she developed and 
implemented learning programs and managed major 
conferences and workshops. 
 

Nick Cvetkovic (Vice President) served 
as President of the Association of 
Philadelphia Tour guides for two years 
(2016-2017) and is a self-employed 
certified guide offering private tours 
including in his native German 

language. Previously Nick worked as a computer 
consultant going back to punched cards. He has served 
on the boards of several local and national not-for-profit 
organizations and is Chairman of the 2018 NFTGA 
Conference in Philadelphia. He has been online for over 
35 years and is an administrator for several Facebook 
groups and pages. 
 

Beverly Buisson (Treasurer) is a native 
New Orleanian who grew up in a city 
that she truly loves. She became a 
tour guide and joined the Tour Guide 
Association of Greater New Orleans, 
Inc. in 1992. Before this, she worked 

for the Department of Treasury, US Fish & Wildlife 
Service for 37 years, both as a Secretary and Wildlife 
Inspector, retiring from the service in 2012.  She has 
held many positions in TGAGNOI including a 2-year 
term as president, and is now Newsletter Editor. She 
is honored to have been asked to serve as treasurer. 
 

Matthew Baker (Secretary) is a past 
president of the Guides Association 
of New York City (2014-2015) where, 
for the previous five years, he served 
as newsletter editor. Since 2016, he 
has edited The National Standard for 

the NFTGA. A full-time career guide, licensed by the 

New York City DCA since 2005, he gives tours by 
bus, by boat, by car, and on foot. He also worked as an 
actor and director for 13 years and is longtime artistic 
director of the reading series, Poetry at the Players. 
 

Jeff Caplinger (Director-at-Large) was 
born and raised in West Virginia. Over 
the next 26 years, he taught high school 
band and also worked in the group 
travel industry. In 2010, Jeff and family 
moved to Charleston, SC. He started 

All About Charleston, offering private and group tours, 
in 2013. Last year, Jeff expanded his business opening 
All About Boston. In January 2018, All About Romance was 
born, featuring mystery romantic getaways. In February, 
Jeff will be debuting All About Tuscany in Italy. Jeff 
is a member of both the Charleston and Boston Tour 
Associations. He looks forward to serving on the 
board and working with his fellow board members. 
 

Joe DeGregorio (Director-at-Large), 
NFTGA Board Member since 2015, 
is responsible for membership and 
association growth. Native of the 
“Hill” Italian neighborhood, St. Louis 
MO, he has a degree in Broadcast 

Journalism and a Masters in Public Administration. He 
is also a retired Federal Agent and Regional Director, 
Defense Security Service. Providing neighborhood and 
niche tours in St. Louis since 2005. He is a member of 
PTGASTL, DAV, American Legion, Delta Sigma Phi, 
and several Italian-American Organizations. Hobbies 
include, tennis, dancing, and Italian cooking. 
 

Gilbert Noriega (Director-at-Large) 
was blessed to have served PTGASA 
as President, 2015-2016, halfway 
through his 17th year as a Certified 
Professional Tour Guide in San 
Antonio, as well as the Nominating 

Committee and Audit Committee Chair in previous 
years. He is now in his 16th year as a Board member of 
a local Selective Service System Area Board, was a local 
area Bexar County Elections Precinct Judge for ten years 
and continues to assist his local church in various 
capacities. He now looks forward to working with the 
NFTGA Board of Directors on matters and issues of 
mutual importance to all 19 member associations. 

MMEEEETT  TTHHEE  BBOOAARRDD 
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OUR HOUSE — The Beehive House 
and the Lion House by Terrell Dougan 
 

Spring in Salt Lake City brings the dazzling garden 
display put on for the world by the Mormons. It’s in the 
very heart of the city in and around Temple Square. But 
the most charming gardens of all sit around the two 
homes of Brigham Young: The Beehive House and The 
Lion House. The best-kept secret is this: Go have lunch 
or an early dinner where Brigham dined, The Lion 
House Pantry. As you go through the cafeteria line, be 
sure not to miss the famous hot rolls with honey butter.  
 
On a perfect day in spring, summer, or fall, you can take 
your lunch tray out into Brigham’s back garden. In  
winter, it is still a cozy delight to eat lunch in the very 
dining room that Brigham used for his tremendous 
family, usually fifty people of all ages and sizes, sitting 
down together at every meal. One of Brigham’s favorite 
dishes was popcorn in milk.  
 
The Lion House, finished in 1856, housed twelve of his 
wives with children. The top floor was for the eight 
wives who were childless, and the older girls and boys. 
Each had a dormer window and most had fireplaces. 
(You can just see the dormer windows above the alley 
leading to the Lion House Pantry.) The main floor held 
the apartments of the wives with small children, and the 
parlor, or prayer room as they called it. The basement 
was the dining room, kitchen, laundry, and buttery. They 
even managed, at the far end, to include a schoolroom. 
Family prayers took place in the prayer room every 

evening at seven. Full attendance was expected, except 
for the very young. One evening, when Brigham had 
had just about enough of absences (his talks and prayers 
apparently went on way beyond the attention span even 
of the most patient adults), he rang his prayer bell. When 
only about half of the children arrived, he proceeded to 
take out of his pocket a packet of ten-cent bills and hand 
one to each child. After that, no child missed evening 
prayers.  
 
The Lion House got its name from the phrase many of 
Brigham’s followers gave him: The Lion of the Lord. His 
personality was big, and loud, and intimidating in church 
as he lectured his people. The respect he commanded 
was legendary. Only 12 of his eventual 55 wives did not 
respect him and left. 
 
The Beehive House had been built two years before the 
Lion House, as a place for Brigham to receive guests and 
show how it was possible to have such taste and luxury 

on a thriving twenty-acre farm right 
there in a wild mountain desert. 
That’s what you’ll see, perched at 
the top of The Beehive House. 
The Mormons themselves chose 
the Beehive as their symbol of all 
they believe in: industry, harmony, 
and thrift. They haven’t changed, 
and neither have the two houses. 
 
Terrell Dougan, member of the Utah 
Tour Guide Assn., has been a water 
fitness instructor, an actress, a writer, and 
community relations assistant to Gov. Scott 
Matheson of Utah. To tour with Terrell, 
contact terrelldougan@me.com. 

The Lion House 

 

The 
Beehive 
House 

 

mailto:terrelldougan@me.com
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CAN TOUR GUIDES 
SAVE THE WORLD? 
by Edward A. Mauger 
 

Veteran guide Randy Bibb tackled 
the volatile topic currently affecting 
tour guides around the nation in the 
Autumn 2017 issue of The National 
Standard, providing sage, common-
sense advice on our battle over 
public monuments. 
 

Guides have dealt with touchy topics 
on our tours for many years – flawed 
historical figures, issues of race and 
gender, as well as the agendas of 
the tourists. Visitors to historic 
Philadelphia, often bring political baggage: Conservative 
dads in patriotic t-shirts, with their Rush Limbaugh 
cigars, look for guides to confirm their own unalloyed 
view of the founding fathers. Liberals show up in 
anxious search for the seeds of an early America 
different from the twitter universe assailing them. 
 

Caught in the battle over public monuments, 
exacerbated by the current national conversation / 
shouting match – American guides are now in the eye 
of the political storm. What can we do? Rather, what 
should we do? I have tried a variety of approaches on 
my tours, from Randy’s studied objectivity to the very 
opposite – a full embrace of the hot topics.  
 

When the Republican Convention met in Philadelphia 
to choose George W. Bush as its candidate, I offered 
the tour Exercise Your Rights, a walking tour for staunch 
conservatives, with all right turns. Members of the 
Indiana delegation and I had a lot of fun, as they tried 
to trick me into turning left (the tour came with a 
money-back guarantee if I did that). In this tour I 
featured the rich and famous, our colonial self-made 
millionaire Ben Franklin and his popular book The 
Way to Wealth, as well as Hamilton’s First Bank. I also 
managed to slip in other facts along the tour – that 18th 
century Philadelphia had an even more graduated tax 
structure than modern America and that Ben Franklin 
retired at 42 – he had enough money and didn’t trust  
 

 

turns. This tour featured the beginnings of the women’s 
movement, Elfreth’s Alley with its homes of the 99%, 
as well as the nation’s first “Big Bank,” Hamilton’s 
own, and the debate over control of our money. The 
tour also gave me a chance to describe an enraged 
President Washington flinging the newspapers to 
the floor at his mansion on Market St. Imagine a 
prickly President, touchy about his public image and 
mad at the press! 
 

My point is this: Sometimes we guides can exercise 
our historical imagination to actually address the issues 
which are affecting our nation. This is, obviously, a 
high-wire act; so it’s not for everyone, or for every 
occasion. However, I have found that, even in the 
more standard tours, we can include some volatile 
issues without our tour flaring up before our eyes.  
 

The newly discovered President’s House site in  
Philadelphia has been a boon to an inclusive approach. 
Here Washington spent over six years trying to 
become this American invention, an elected head 
of state, in a world of kings and queens. At the 
same time, he was forced to deal directly with 
Pennsylvania’s abolition law, which required some-
one who moved here with slaves to free them after 
six months. We have Washington’s instructions 
to his staff to take his household slaves out of the 
state and then returned to start the six months 
over again. Thanks to a local African-American 
group 

 
 

 

someone who spent his whole life just amassing wealth. 
 

When the Democratic Convention met here in 2016, 
I featured a Bernie Sanders-inspired tour with all left 
turns. 

group Avenging the Ancestors Coalition – we 
guides can tell the full story about our first 
decade as a nation on this site. 
 

Should Ed Mauger 
turn right or left? 
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CHINESE DELEGATION VISITS GANYC by Harvey Paul Davidson 

 

The Guides Association of New York City’s 
reputation as a leader in NYC tourism is not 
going unnoticed. The GANYC Industry 
Relations Committee received an invitation 
from the U.S. - China Business Training Center, 
part of the University of California, San Diego’s 
Rady School of Management to meet with 
a delegation from the National Bureau of 
Statistics of China. The Rady School is one 
of the top-ranked institutions in the U.S. for 
higher education and research. This meeting 
was not the first request to GANYC from 
foreign countries. Previous similar meetings 
were held with delegations from Sri Lanka and Singapore. 
 

On Friday, October 20, 2017, a one-hour presentation was given by Harvey Paul Davidson based on GANYC’s 
Press Release, which was designed by Amada Anderson, as suggested by Michael Morgenthal. Additional tourism 
statistical information was obtained from the latest NYC & Company’s “New York Travel & Tourism Trend 
Report” and the two PowerPoint presentations were skillfully created by Andrea Coyle. 
 

A high level Chinese delegation consisting of 25 members representing all areas of China attended and an 
interpreter translated Harvey’s presentation. During the hour- long question and answer session that followed, 
Bob Gelber and Kevin Lawrence (who is a Mandarin-speaking guide) ably assisted with helping the interpreter 
in providing answers to questions about GANYC, and particularly with statistical terminology that was difficult 

to translate from English into Mandarin. 
 

It was a great GANYC team effort and the leader of the delegation, Li 
Wanmao, Deputy General and Senior Statistician of the Department of 
Service Statistics stated his appreciation and provided mementos of the 
meeting to the GANYC team and everyone posed for a group photo. 
 

Harvey Paul Davidson has recently completed four terms on the Board 
of the Guides Association of New York City, three of them as Vice President. 
To tour with Harvey, contact adhoccom@comcast.net. 

 

 

We professional guides face an immense challenge, but 
we also have an opportunity. We are privileged to work 
at the great crossroads of American history and culture. 
In an atmosphere where one-sided pronouncements 
and angry asides zip around like drones – we guides 
may be in the best position to set the tone for civil 
discourse. After all, we are professional communicators 
with deeply-researched knowledge about our subjects. 
We get to introduce and frame the tour experience.  
 

Armed with a mastery of our sites and a Franklinesque 
understanding of human foibles, we are in perhaps the 
best position to provide a civil setting for addressing 
critical American issues. We can employ well-crafted 

stories and wit to sidestep the overheated rhetoric on 
the political airwaves, bringing an entertaining and 
enlightening approach to America’s signature events. 
That’s a lot to expect, but we professional guides are 
a smart, fiercely independent lot. Perhaps tour guides 
can’t save the world. But for a few special hours each 
week, in a few pockets around America, we may be 
able to salvage the great American discourse our 
founders in their best moments tried to accomplish. 
 

Edward A. Mauger is the founding president of the 
Association of Philadelphia Tourguides and will co-lead the 
Founders’ Walk after the 2018 NFTGA Conference. To 
tour with Ed, contact philaonfoot@gmail.com. 

 

Li Wanmao, Andrea Coyle, Harvey Paul 
Davidson, and Bob Gelber. 

 

Statisticians at work. 
 

mailto:adhoccom@comcast.net
mailto:philaonfoot@gmail.com
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The obituary of Colonel Robert H. Short 

 

A LITTLE ABOUT COLONEL 

ROBERT H. SHORT by Randy Bibb 
 

“Colonel Short married a woman who came to him 
from the great state of Iowa. Before long, she became 
so homesick that she began to wither away before his 
eyes. Colonel Short had a fence specially designed to 
bring to her mind the corn fields of Iowa. Her life was 
saved and she lived happily ever after.” 
 

I think all New Orleans tour guides have told this story 
in the Garden District. I know I certainly have. Of 
course it isn’t true. As a matter of fact, when I tell the 
story I identify it as a legend and practically perform a 
one-act play with it. (I recently did it for Tour Guides 
on a bus as we went out to Avery Island.) Probably the 
first and foremost question is “Who was Mrs. Short 
and which part of Iowa was the place of her birth?” 

Well, before we discuss “The Blushing Bride From 
Iowa” let’s learn a little about Kentucky Colonel 
Robert H. Short. 
 

He did, indeed, come from Kentucky and arrived in 
New Orleans in the mid 1840’s. (He checked into the 
Planter’s Hotel on January 13, 1846 and February 20th 
Mrs. Short has a letter waiting for her at the Post 
Office.) Being from Kentucky it should come as 
no surprise that he was a tobacco broker. (Although 
before the Civil War he dabbles in everything from 
lard to apples!)  
 

He acquired his Garden District property from Edward 
Ogden on April 15, 1858 and, according to Short’s 
obituary, his famous house was completed just before 
the outbreak of the Civil War. (The cornstalk fence, by 
the way, is in the 1866 ironworks catalogue of Robert 
Wood & Perot, Philadelphia.) I have not found him 
in Confederate rosters – perhaps I’ll invest more time 
one day – although his obituary states that he was the 
purchasing agent for the Confederacy. We do know, 
of course, it’s true that General Nathaniel Banks 
occupied the house while he was stationed in the Gulf.  
 

The story we tell is that when the war was over, Short 
signed the oath of allegiance, begged forgiveness and 
got his house back – well, yeah, but in 1870 Short 
lost the property in a lawsuit in which an Edmund 
Woolridge was the plaintiff. He obviously got it back 
at some point, though, as we’ll see in a moment. How? 
Oh, I’ll root around one day and find out. Meanwhile… 
 

When Short died in 1890 there was a massive sale 
of his estate held at his house. It’s interesting that the 
house is called a “Hotel” – whether he operated an 
Inn there or not would require a little more digging. 
However, everything went, from diamonds to drapes, 
curtains to carpets – all movables. (Of course, the 
fence stayed put.) In his will, dated Dec. 9, 1888, 
Colonel Short said “I was married but once; my wife is 
dead, and I am now unmarried. I have no children or 
forced heirs; I desire that all my property be sold, and 
my debts, if any, paid.” He left substantial amounts to 
sisters, nieces, nephews, his half-sister, Juliet Simms, 
and all of her children, as well as to various churches 
and charities. He also was extremely generous to the 
family members of his late wife.  
 

But who was his wife??? 
 

 
 

Well… 
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The obituary of Margaret R. Ford 

 

She was born Margaret Ford and she was not 
from Iowa at all. She, like her husband, came from 
Kentucky. In fact, they both came from Hopkinsville, 
Kentucky and Short’s obituary reveals that he married 
young so, clearly, they married in Kentucky. Here is 
a newspaper account of the interment of Margaret R. 
Short, nee Ford, who died May 10, 1881: 
 

At 10 o’clock yesterday morning the remains 
of Margaret R. Ford, wife of Robert H. Short, 
were conveyed from her late residence, corner of 
Prytania and Fourth Streets, to the cemetery, and 
buried. The funeral procession accompanied the 
remains to the grave, where the last duties were 
paid to the aged lady. Mrs. Short was a native 
of Hopkinsville, Christian County, Ky., and was 
sixty-six years of age at the time of her death. 
 

So there you have it. Colonel Short’s beloved bride 
from the cornfields of Iowa was actually from the 
tobacco fields of Kentucky. 
She and Colonel Short were 
laid to rest in Lafayette 
Cemetery #1. But… 
 

…are they actually there? 
 

Short included money in 
his will for re-interment: 
 

“I bequeath $5,000.00 to be 
spent in the erection of a 
tomb in Hopkinsville Ky., 
in which are to be placed 
the remains of my wife, 

myself, and my wife’s sister, Mrs. Mary N. Henry.” 
Was his request actually carried out? Who knows? The 
family name on the tomb in which they were interred 
(a tomb which suffers from terrible neglect) is Hester 
and there is no one in Short’s will with that name. Who 
were they? Was it to be a temporary interment from 

the beginning? Were the remains 
reinterred in Kentucky? How did 
he get his house back? Why corn? 
All the questions that Short’s long 
life leaves behind can probably be 
answered with enough research, but 
that research is not mine. Me, I like 
mysteries – so I’ll just leave it at that. 
 

Randy Bibb is a member of the Tour 
Guides Association of Greater New 
Orleans. To tour with Randy, contact 
randyneworleans@hotmail.com. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Let’s say you have a school group scheduled to go to a National Parks 
Service site such as the Statue of Liberty or the St. Louis Arch and 
it’s closed due to a shutdown (either now or next time). Don’t panic! 
That is if you have a back-up plan. Be ready to take them instead to 
museums that feature immigration, American history or other accessible  

state or city-run venues that require no advance reservations such as the City Museum in St. Louis, a kid-friendly 
adventurous romp of a place. Of course, you can talk 
about the closed sites while on the bus or during lunch. 
States such as New York have actually picked up the tab 
during Federal Government shutdowns, they actually 
pay the employees to stay on the job at the Statue of 
Liberty, with a tab of some 67 thousand dollars per day. 
 
Joe DeGregorio is a member of the Professional Tour 
Guides Association of St. Louis. To tour with Joe, contact  
joe.dehillboy@gmail.com. 
 

The Short Family Tomb 

NEWS YOU CAN USE 
Federal Government Shutdown—Oh My! 
by Joe DeGregorio 
 

City Museum, 
   St. Louis. 

 

mailto:randyneworleans@hotmail.com
mailto:joe.dehillboy@gmail.com
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PHILADELPHIA — A WORLD 

HERITAGE CITY by Jim Murphy 

The Mat Has Been Laid Out for International Visitors 
 

Philadelphia was justifiably proud when it became 
the first U.S. city inducted into the Organization of 
World Heritage Cities (OWHC) Nov. 6, 2015.  
 

And chances are, the distinction will lead to some 
marvelous international relationships… and attract 
more foreign travelers to William Penn’s city. 
 

But there’s great confusion about what this honor 
means. So let’s try to clarify the murky picture a bit. 
 

Being a World Heritage City really allows Philadelphia 
entry into an exclusive club of some 300 important cities 
with a combined population of 164 million.  
 

A World Heritage City must already have a site on the 
World Heritage List of the United Nations Educational, 
Scientific, and Cultural Organization (UNESCO). 
Philadelphia’s site, Independence Hall, has been on that 
list since 1979.  
 

But being in the Quebec-based OWHC does not include 
preservation protection for city sites. And OWHC is 
not connected to UNESCO. 
 

Worldwide exposure 
 

The honor is really about pride, says Alan Greenberger, 
Philadelphia’s deputy mayor for economic development 
for eight years. Greenberger, current head of architecture, 
design, and urbanism at Drexel University, thinks 
Philadelphia will enjoy a number of short and long-
term benefits. 

 

Short-term advantages: 
 

 World Heritage Cities are very important to non-
U.S. travelers, and this new status should bring 
more world-wide visitors to Philly. “This puts 
us on the international radar,” Greenberger says. 

 

 World Heritage tourists are also said to be 
cultured visitors who spend more than the 
average traveler, both a big plus for Philly.  

 
Long-term advantages 
 

 The World Heritage City designation should help 
Philly develop ties with key leaders around the 
world. “You reach out to those with something 
in common, and build on people relationships,” 
Greenberger says. “We’ve done this for decades 
with our sister cities.” Typically, these activities 
include: economic development, cultural relation-
ships, tourist exchange programs and more. 

Independence Hall, a World 
             Heritage Site. 

 

Photo by J. Fusco for VISIT PHILADELPHIA® 

Philaelphia, a World Heritage City. 
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Global Philadelphia, an organization of top Philly 
leaders and high-profile companies, actively promotes 
the area’s global profile as a World Heritage City. 
 

In that role, Global Philadelphia has developed a World 
Heritage City logo for Philadelphia, a video, an edu-
cational program for students, and an aggressive strategic 
plan.  
 

Until June 2018, visitors to Terminal A-East at 
Philadelphia International Airport will see an exhibit 
about Philly’s designation as the country’s first World 
Heritage City. A large montage features 
the city’s 67 National Historic Landmarks, 
plus Independence Hall.  
 

Philadelphia is used to receiving top 
awards and hosting high-profile events. In 
recent years, these included: a Papal visit 
in 2015, the 2016 National Convention, 
and the most attended NFL Draft ever  
 

in 2017. The city was also listed as top places to visit by 
Travel + Leisure, USA Today, Lonely Planet, Fodor’s, and 
the New York Times, among others. 
 

Last year, some 42 million visitors traveled to the city, 
the 7th year in a row of record-breaking attendance. 
Philadelphia also ranks 15th in the U.S. for international 
visitors, and hopes to see that number increase. 
 

It should. American Airlines has added 2018 Philly 
flights to Budapest, Prague, and Zurich. Aer Lingus 
added Dublin as a destination. 

 

So make your reservations now for the 
February 2018 NFTGA-USA Conference in 
Philadelphia. Company’s coming to this World 
Heritage City. And Philly loves to entertain. 
 

Jim Murphy is vice president of the Association of 
Philadelphia Tourguides and will co-lead the Founders’ 
Walk after the 2018 NFTGA conference. To tour 
with Jim, contact murfman1@comcast.net. 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

A New Guides Association is Born by Ellen Malasky 

 
We are so pleased to announce the creation of the Los Angeles Tour Guide Association. A number of 
people in Los Angeles have been working over the past year to form the association. Congratulations to  
their new leadership team: President Lynn Garrett, Vice President Jeremy Quant, Secretary Elisa Jordan, 
and Treasurer Cynthia High.  
 
More about their creation will shared in the next issues of The National Standard. You can see a bit more 
about them at their website, www.laguides.org. 
 

Special thanks to former 
NFTGA Board Member 
Babs Daitch of Las Vegas 
and current NFTGA Board 
Member Joe DeGregorio 
of St. Louis who provided 
guidance and assistance to 
the LA team. 
 
Ellen Malasky is the 
newly elected president of 
the National Federation of 
Tourist Guide Associations. 
To tour with Ellen, contact 
president@nftga.com
. 

mailto:murfman1@comcast.net
http://www.laguides.org/
mailto:president@nftga.com
mailto:president@nftga.com
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THE PAIN-SENSITIVE GUIDE 
by Jared Goldstein 
 

Most of us don’t consider 
pain unless we are going 
through a bout of it, at 
which point we are 
incapacitated with 
it – maybe an acute 
pain from a fresh 
wound, illness or 
injury, or from an 
accident or an 
operation. That 
is the common 
perception of pain – that you are out of it due to pain, 
but then it goes away and you go back to “normal”. 
 

This is understandable, since pain is invisible. Our society 
is “up by one’s bootstraps self-sufficient”, and we are in 
a War on Drugs going on about 100 years. The effect 
is that those of us in chronic pain are often silent and 
undertreated for it. For many people (a growing number) 
normal means being in pain all the time and trying to 
avoid it getting so bad it becomes incapacitating. 
 

What this likely means is that each individual you see 
using a wheelchair, walker, or cane is in chronic pain. As 
our society ages, we are going to be seeing and hosting 
an increasing number of those surviving chronic pain. 
In addition, we have nearly 30,000 soldiers from Iraq 
surviving traumatic injuries that would have killed 
them had they served in Vietnam due to medical and 
transportation limitations 40 years ago. 
 

Pain survivors, therefore, are brave folks honoring us by 
attending our tours, and it is a tribute to the progress 
that we have made in making our great cities and sites 
appealing and safe for the chronically ill and in pain. 
 

Some further awareness of pain management can make 
our customers’, groups’, and the guides’ experiences go 
much smoother. 
 

The following suggestions are based on some personal 
experience I’ve had with pain survivors: 
 

Before the tour starts, it is perfectly fine to talk bluntly 
and privately with someone you think is in chronic pain, 
by asking if they are in chronic pain. For example: 

you can do to make their experience more comfortable. 
Pain patients often appreciate their pain simply being 
acknowledged and respected, since their suffering is 
usually ignored or not even recognized – including by 
their doctors, families and therapists. 
 

One of the keys to chronic pain relief is avoiding an 
acute recurring pain attack from emerging in the first 
place. Once pain attacks, it is almost too late for your 
client to enjoy or even focus on the rest if the tour. It 
may even become necessary for them to lie down, take 
medication, or leave the tour to get care, which is highly 
disruptive for everyone involved. 
 

It is key to get and keep the Pain Survivor comfortable 
as long as possible with route planning (fewer paces, 
stairs, slower rate, etc.), and with planning for them to 
communicate with you actively about their condition. 
 

You might be familiar with the business education 
concept known as “the learning curve”. In the world 
of chronic pain management, there is the pain curve. 
There is always a level of pain, but physical activity, 
walking long city walks on sidewalks and streets, and 
touring at someone else’s pace and not being able to 
rest or sit, is highly stressful for the pain patient. 
 

However, the pain survivor can keep ahead of the pain 
curve by taking their medication at least 10-20 minutes 
ahead of a pain attack, after which point taking the same 
medication will have much less effect in intensity and 
duration of relief. 
 

Encourage the Pain Survivor to communicate with you 
if they need water, medication breaks, seating, a ride, a 
shorter route, or a slower pace. Many museums provide 
wheelchairs for visitors with pain or mobility issues. It is 
best to get such accommodations at the beginning of 
the visit or to arrange it at least a few hours in advance. 
Making it accessibility easy helps your customer to avoid 

 
 
“I notice that you use a cane to get around. Are you a 
chronic pain survivor?” If so: ask and suggest things that 
you 
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Save the Dates for These 
Important Conferences 

 

February 20-23, 2018 
NFTGA Conference, Philadelphia, PA 

 

March 21-22, 2018 
Destination Capitol Hill, Washington, DC 

 

April 18-21, 2018 
NTA Contact, Charleston, SC 

 

April 30-May 3, 2018 
NAI InterpTech, Monterey Peninsula, CA 

 

May 10-11, 2018 
Tourism Cares for South Florida Volunteer 

Event, FL 
 

 

pain so they can be included on your entire experience. 
There is no shame in using a wheelchair to avoid lost days 
due to severe pain and immobility resulting from it. 
 

Even so, our society encourages us to not be complainers, 
and people in their 70’s and 80’s, the World War II and 
the Depression Generation especially pride themselves 
in not being “complainers”. Many Americans are  
acculturated to be compliant and pleasant, even at their 
own expense. The squeaky wheel getting the grease 
is, well, unctuous and uncomfortable for most of 
our country folk. 
 

Therefore, the sensitive proactive tour guides need to use 
their eyes as well as their ears and speech to judge how 
one’s pain sufferers are doing. Dead giveaways include: 
newly gray glassy eyes or red glassy eyes – as if the person 
might be about to cry or they look kind of stoned. Far 
away looks, preoccupied stares, concentrating on near-
space distances, using effort to just be there. Listing, 
slowing down, lagging… All these behaviors indicate 
a likely pain situation emerging… The pain sensitive 
tour guide will make sure their client is comfortable 
by pleasantly attending to their customers’ needs before 
a crisis, even a quiet suffering crisis emerges. 
 

Jared ‘the tour guide’ Goldstein is a member of the 
Guides Association of New York City. To tour with Jared, 
contact jaredg@pipeline.com. 

 
 
 
 
 
 
 
 
 
 

NTA TRAVEL EXCHANGE 
PERSPECTIVE 1 
by Steve Wood 
 

Over 1000 travel professionals attended the 2017 
NTA Travel Exchange was held in San Antonio 
Dec. 14 – 18. The Professional Tour Guide Association 
of San Antonio teamed with the NFTGA and Visit 
San Antonio (our local CVB) to provide support 
for the conference. 
 

On Dec 14, Visit San Antonio arranged 6 bus tours 
to areas of local interest. PTGASA guides conducted 
the tours and also acted as hosts on the shuttle buses 
that took guests to the opening meet-and-greet at 
the Witte Museum. Guides had the opportunity to 
interact with attendees and discuss the advantages 
of utilizing trained professional guides. Each tour 
participant received a rack card with info about the 
PTGASA and a business card with links to our guide 
request web page. Feedback from participants and 
conference organizers was extremely positive. 
 

Incoming NFTGA board member Gilbert Noriega, 
assisted by PTGASA president Steve Wood and vice 
president Beth Hollowell staffed the NFTGA info 
booth. We had the opportunity to discuss professional 
guides across the country and distributed info from 

a number of member associations. Gilbert also 
conducted a short presentation on the importance 
of utilizing professional guides. 
 

Overall, the meeting was a great success and provided 
us with the opportunity to promote the NFTGA 
and our member associations. 
 

Steve Wood is president of the Professional Tour Guides 
Assosiation of San Antonio. To tour with Steve, contact 
president@sanantoniotourguide.org. 

 

Gilbert Noriega 
hosting at the 
NFTGA table. 

 

mailto:jaredg@pipeline.com
mailto:president@sanantoniotourguide.org


 

 

 

NFTGA NEEDS A NEW 

INSURANCE COORDINATOR 
 

Insurance is one of the primary reasons some associations 
choose to join NFTGA. The member who serves as 
insurance coordinator does a very important job! Could 
that be you? 
 

If anyone can assist NFTGA with these responsibilities, please 
contact President Ellen Malasky at president@nftga.com or 
any other board member as soon as possible. This person 
should be experienced with Excel spread-sheets and sending 
emails with attachments. 
 
 

 

NTA TRAVEL EXCHANGE 
PERSPECTIVE 2 
by Gilbert Noriega 
 

At the request of then-Vice President Ellen Malasky, 
I was asked to host the NFGTA table at the National 
Tour Association’s 2018 Travel Exchange (TREX) 
held in San Antonio, December 14-18, 2017. For me, 
this was an excellent opportunity to talk about the 
event’s host City San Antonio – my home town – so 
I had no problem agreeing to be the NFTGA host. 
 

PTGASA Vice President Beth Hollowell and Steve 
Wood, President assisted me at the table. Together, 
we were able to have two PTGASA certified pro-
fessional tour guides at the table every day, ready and 
willing to talk to everyone and anyone who even 
came near our table.  
 

The assignment was to talk and pass out literature, 
pamphlets and a letter talking about NFTGA and 
our Philadelphia conference to be held February 
19-23, 2018. In addition, seven NFTGA member 
associations provided pamphlets and tri-fold handouts 
extolling the benefits of their respective cities and 
why one should use their professional tour guides. 
 

Although our table was not centrally located amongst 
all the other conference attendees we more than made 
up for our location by being “nicely aggressive” in 
talking about NFTGA and member associations 
with as many other attendees as possible. In turn 
we made many new friends and acquaintances, and 
answered many questions about NFTGA, PTGASA, 
member associations, and San Antonio. 
 

If you have never attended a NTA Travel Exchange 
you should take the opportunity to do so if it is ever 
offered to you. There were representatives from travel 
agencies and operators, DMOs, state tourism boards, 
cruise lines, restaurants, different countries, and cities 
from every part of the U.S. The list goes on. 
 

During a brief respite we each wandered around to 
check out everything. I personally was astonished 
at how huge and diverse the tourism industry has 
become. What was even more interesting was all of 
the people I met and talked to from every segment 
and part of our tourism world. And Delta provided 
some really good cookies to munch on!  
 

The daily luncheons (which we were invited to partake 
of as NFTGA representatives) were absolutely out-
standing, not so much for the food although it was very 
good. But NTA President Pam Inman did an excellent 
job as host and introduced the feature entertainment 
at each luncheon, which included outtakes from 
Broadway shows: Phantom of the Opera, Kinky Boots, 
Beautiful, and Escape to Margaritaville. 
 

What is important to remember is the reason as 
to why we were there to begin with: to talk about 
NFTGA, network with the attendees and, extol the 
reason why professional tour guides are a necessary 
part of the tour experience. During one luncheon, 
Beth and I were asked to sit at a table hosted by 
Sweet Magnolia Tours. Over the years, I have been 
hired by Sweet Magnolia Tours to guide their guests 
during visits to San Antonio. It was a very good 
opportunity to meet their owner and tell them the 
great times their guests have had.  
 

On the last day I had been asked by NFTGA to do a 
presentation titled “Importance of Using a Professional 
Tour Guide”. While a very worthwhile presentation I 
was unfortunately scheduled to present last, just before 
that Monday’s luncheon. Since seating at the luncheon 
was tight, most everyone went to lunch early! So 
attendance was sparse. However, one gentleman had 
lots of questions so the presentation turned into a 
one-on-one (actually two-on-one on our part as Steve 
Wood was also present) and we were able to answer 
all of the gentleman’s questions. Job Accomplished!!! 
 

Gilbert Noriega is a newly elected board member at 
large of the NFTGA. To tour with Gilbert, contact  
zazpayan3@sbcglobal.net. 

mailto:president@nftga.com
mailto:zazpayan3@sbcglobal.net

