
Social gatherings punctuate the business 
of the ABA Convention in Louisville.  

TTHHEE  NNAATTIIOONNAALL  
SSTTAANNDDAARRDD  

 

www.NFTGA.COM            The Newsletter of the National Federation of Tourist Guide Associations           SPRING 2019 

NFTGA AT ABA by Tony Caradonna 

The American Bus Association Convention was held in 
Louisville, KY, from January 25-29. I was pleasantly 
surprised when asked to represent NFTGA and happy 
to accept. Though a tour guide and former business 
owner, I was amazed at the scope of this event. There 
were 80 bus companies represented, representatives 
from 18 countries, and numerous city and state tourism 
and travel entities with booths of their own. 
 
Traditionally, NFTGA Board Member-at-Large (and 
my fellow member of the Professional Tour Guide 

Association of Metropolitan St. Louis) Joe DeGregorio 
would have run the federation’s booth. But, with Joe 
otherwise engaged, I was happy to fill in and ran the 
NFTGA booth with my wife’s wonderful administrative 
assistance. Besides informing booth “walk-ins” about 
the federation, I walked the Marketplace floor, attended 
luncheons and sponsored events, and in the process 
made a good number of connections. Of the 65-plus 
people with whom I spoke, 18 resulted in strong leads 
interested in learning more about creating a local tour 
guide association. Nine individuals expressed interest in 
joining established associations within the NFTGA. 
(Now Joe has the hard part: following up on these leads.) 
 
One surprise was how many people liked our inter-
national network—namely, our membership in the 
World Wide Federation of Tourist Guide Associations. 
The wealth of experience by many individual tour 
guides handling foreign visitors was similarly appealing. 
By joining, they could have the NFTGA as an additional 
source of assistance when they represent tours that 
come from abroad. 

Continued on Page 4 
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1 NATIONAL FEDERATION OF 

TOURIST GUIDE ASSOCIATIONS 
888 Seventeenth Street, NW 
Suite 1000 
Washington, DC  20006 
info@nftga.com 

If you have issues you wish the NFTGA Board or any of 
the federation’s committees to address, here is a list of the 
appropriate parties to whom you should go.  Each officer 
and committee chair has his/her contact information 
posted in the Members List section of the federation’s 
website, www.NFTGA.COM. 

Officers of the NFTGA Board 
PRESIDENT: Ellen Malasky 
VICE-PRESIDENT: Nick Cvetkovic 
TREASURER: Beverly Buisson 
SECRETARY: Matthew Baker 
DIRECTORS-AT-LARGE: Jeff Caplinger, 
Joe DeGregorio, and Gilbert Noriega 

Committee Chairs 
MEMBERSHIP DEVELOPMENT: Joe DeGregorio 
NFTGA NEWSLETTER: Matthew Baker 
OUTREACH TO INDUSTRY PARTNERS: Ellen Malasky 

EDITORIAL POLICY:  All content submitted to The 
National Standard is published without compensation.  
Submissions may be abbreviated for space, clarity, or 
consistency, but will not be added to without notice.  
All content is chosen for publication at the discretion 
of the editorial staff. Unsolicited contributions may 
be welcome, but prior discussion with the editor is 
strongly advised. After publication, submissions and all 
associated copyrights revert to and remain the property 
of the author. 

CONTENT DISCLAIMER: The statements contained 
within the articles and columns of this newsletter are the 
perspectives, viewpoints, and opinions of the author and 
do not necessarily reflect those of the editor or the 
NFTGA Board of Directors. 

SUBMISSION GUIDELINES: Featured articles must be 
1,000 words or fewer.  Recurring columns must be 500 
words or fewer.  Deadline for the Spring 2019 issue of 
The National Standard is 5:00 pm, Thursday, April 18, 
2019. 

SUBMIT MATERIAL TO: baker.tours@yahoo.com. 
Submissions will only be accepted by email except 
when determined through prior discussion with the 
editor. 

Love Elections? 
NFTGA Needs Volunteers! 

 

Our organization is getting ready to 
elect a new board and needs positive, 
efficient members to volunteer on the 
nominating committee. This is a great 

way to participate in our governing 
process and contribute to tour guides’ 

representation in their industry and their 
community. If you are interested in 

volunteering, please contact VP Nick 
Cvetkovic at vice.president@nftga.com. 

 

Thank you for your service! 
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FFRROOMM  TTHHEE  PPRREESSIIDDEENNTT  
 

It has certainly been a 
busy few months for 
NFTGA. As you will 
read in this issue, the 
WFTGA Conference 
held in January in  
Tbilisi, Georgia, was 
a huge success. I was 
pleased to lead the 
US delegation and to 
work with the dele-
gates from over 30 
countries. It was par-
ticularly interesting 

to learn of the intensive requirements for guide 
certification in other countries, especially in light 
of the recent court ruling in Charleston.  
 
Last month, I had the opportunity to represent 
NFTGA at US Travel Destination Capitol Hill.  
This annual event brings together over 300 travel 
industry professionals who spend a day visiting 
members of congress to discuss key issues facing 
the travel industry. The four issues we discussed 
were: 
 

• Reauthorizing and funding Brand USA 
 

• Renaming and expanding the Visa Waiver 
Program 
 

• Investing in travel infrastructure, e.g. 
roads, highways and airports 
 

• Addressing the deferred maintenance 
backlog at America’s national parts 

 
Hopefully, our efforts will result in positive results 
for all four issues. 
 
Enjoy the Spring guiding!  
 

    Ellen Malasky 
    NFTGA President 

 
 
 
 

FFRROOMM  TTHHEE  EEDDIITTOORR  
 

This spring certainly 
has been a time of 
tremendous loss for 
those of us working in 
the travel and tourism 
industry. Many of our 
fellow guides who 
work internationally 
may have met their 
clients over the years 
at such hotels as 
the Cinnamon Grand 
Colombo, Shangri-La, 
or the Kingsbury,  

which were among those targeted in Sri Lanka last 
month. Many of us wept at the news of the burning of 
Notre Dame which, for those of us who see our tours 
as a portal into history, is an even more significant 
symbol of Paris than the Eiffel Tower. And, of course, 
there was the devastating fire at the Al-Aqsa Mosque 
in Jerusalem, which many of our colleagues in the 
east recognize as the third most sacred house of 
worship in their faith. 
 

So, yes, it has been a time for tears. 
 

But spring is also a time of rebirth. As the frost has 
finally melted and the chill has left the air, colleagues 
have reminded me that we are always adapting our 
skills. The content in our presentations change as we 
learn new stories, our access to various sites changes, 
and our understanding of the place and the people 
changes along with it. It is difficult, it is painful, but 
we do it every day. And we come out stronger on 
the other side. We come out as better guides. 
 

So let me encourage all my friends in this business 
to take each other’s tours, attend some of the 
amazing conferences and seminars on the calendar 
(see Page 15), and learn some new skills that will 
inform our touring and our love of touring for 
the following season. We will take all the time we 
need to mourn what is lost. Then, we saddle up, 
celebrate the new birth, and begin again. 
 

Matthew Baker 
        Editor-in-Chief 
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NFTGA AT ABA 

continued from page 1 
 

Louisville is a beautiful city. They really love their 
bourbon! The mayor spoke of how they are pro-
moting “Bourbonism” as a draw for tourists to 
their city, and their famous Bourbon Trail. One 
highlight of the great hospitality was the evening 
at the new Churchill Downs Museum. 
 
It was helpful to talk about the benefits of having a 
local tour guide association and how this network 
can enhance the experience of various guests 
coming to the city. After 30 years in the beer 
business, I am now the Ambassador and Beer Man 
of Ballpark Village, an entertainment district in 
downtown St. Louis across from Busch Stadium. 
So, when I give a tour of our facility, I will offer 
guests a beer instead of a bourbon. Cheers! 
 
Tony Caradonna is a member of the Professional Tour Guide Association of Metropolitan St . Louis. To tour with 
Tony, contact tonycaradonna2@gmail.com. 
 

 

GANYC CONDEMNS NEW 

NPS RULES ON ELLIS ISLAND 
by Michael Morgenthal 
 
The Guides Association of New York City announced 
last week that it strongly condemns new regulations set 
by the National Park Service that would ban commercial 
guided tours from within the Statue of Liberty Pedestal, 
the Statue of Liberty Museum, and the National Museum 
of Immigration at Ellis Island effective May 16, 2019. 
The new rules will cost tour guides as much as $2 million 
in income and 100+ jobs in the first year they go into 
effect, and will negatively impact the visitor experience 
and the safety and security of all who visit these two 
visible, iconic landmarks. GANYC has urged NPS to 
reconsider these new policies. 
 
NPS and its partner Statue Cruises developed these 
new rules unilaterally without consulting any travel and 
tourism experts, including tour operators, tour guides, 
and tourism associations. NPS announced the new 
regulations in January 2019 under the guise of reducing 
overcrowding, improving the visitor experience and 
providing better security for all visitors to the Statue of 

new policies will have the exact opposite effect. The 
rules were to go into effect February 1, but GANYC 
convinced NPS to delay their implementation until May. 
 
Representatives from the GANYC Board released the 
following statement: “This is a complete overreaction 
by the National Parks Service to a minor problem, for 
which myriad better solutions could have been found if 
NPS had consulted with GANYC and other travel and 
tourism experts. Instead, by unilaterally imposing these 
new regulations, NPS will usher in a whole new wave of 
problems it either doesn’t care about, or is choosing to 
ignore. NPS resources, already stretched to the limit, 
will be overwhelmed when these new rules go into place, 
and this will greatly degrade the visitor experience to 
the Statue of Liberty and Ellis Island, as well as the 
safety and security of all who come to the islands.” 
 
In lieu of commercial guided tours, NPS states that 
visitors to the Statue of Liberty and Ellis Island can join 
NPS-led tours or use the audio guides that are included 
in their ticket cost. However, NPS Park Rangers lead 
one tour per hour on each island, and do not have the 
staff to accommodate the increased volume should tour 
guides recommend that visitors join the NPS-led tours.  

 

Tony Caradonna at the NFTGA booth. 

 
Liberty and Ellis Island, but many guides believe these 

 
GANYC estimates that during the busiest tourist 
season 

mailto:tonycaradonna2@gmail.com
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A Park Ranger tries to manage an 
overflowing tour group on his own. 

 

season, there are as many as 50 guided 
tours to the islands each day with 
upwards of 1,000 guests. These islands 
receive 25,000-plus visitors on its 
busiest days. 
 

In addition, while the audio guide at 
the Statue of Liberty and Ellis Island 
offer tours in 12 languages, pro-
fessional guides in the city conduct 
tours in at least 28 languages, meaning 
that thousands of annual visitors to 
the islands will not receive additional 
information and context at these 
venues. In 2017, 13.1 million visitors 
from 196 different countries came 
to New York from outside the US 
according to NYC & Company. 
 

The new rules also will remove a crucial 
layer of security, as professional tour 
guides are trained to keep their eyes open for potential 
security breaches and efforts to damage or destroy NPS 
property. In addition, tour guides are trained to move 
large groups of people quickly and effectively, which has 
aided in past evacuations of Liberty and Ellis Islands 
when they have been necessary, especially when NPS 
staff and U.S. Park Police could not be found. 
 

“We offered our expertise to NPS to find a solution, 
other than an outright ban, for this issue,” stated 
GANYC President Michael Dillinger. “We wanted 
to partner with NPS, as our goals are the same – show-
casing these wonderful venues to as many visitors as 
possible. We hoped NPS would be open to dialogue 
and negotiation, but all we received was a cursory 
meeting with no real consideration of our proposals. 
All other travel and tourism experts we consulted on 
this issue were met with a similar level of indifference 
by NPS.”  
 

Since January 2019, GANYC has made several pro-
posals to NPS that would allow working tour guides 
to continue to provide guided tours inside these venues. 
To date, NPS has not responded to any of the proposals, 
which include:  
 

A proposed Code of Conduct for all licensed New York 
City tour guides who give tours at these venues. This 
includes directives on how and where guides can deliver  
 

 

Statue of Liberty and Ellis Island, as well as to not 
interfere with NPS programs.  
 

A certification program that would train guides on best 
practices and depth of knowledge for giving tours 
at these venues. This would be modeled on an already 
existing certification program that NPS administers 
at the Gettysburg National Military Park, as well as in 
other tourist attractions such as the National Cathedral 
in Washington, DC. 
 

The irony is that NPS is claiming that commercial guided 
tours are causing overcrowding in a venue like Ellis 
Island, which was designed to manage thousands of 
people a day when it operated as an immigration facility. 
New York’s professional tour guides take great pride in 
showcasing their city’s diversity and inclusiveness – that 
story begins at Ellis Island. These new rules will limit 
visitors’ understanding of the issue of immigration, and 
the great and lasting contributions immigrants have 
made to the history and fabric of New York and the 
United States. Considering the current political climate 
both in the US and abroad, GANYC believes that 
the NPS should be doing everything it can to promote 
a better understanding of immigration issues, not 
limiting access to these ideas and stories. 
 

 
 

 
 
tours so as to minimally impact other visitors to the 
statue 

 
 
 

Michael Morgenthal is chairman of the GANYC 
Industry Relations Committee. To tour with Michael, 
contact michaelmorgenthal@gmail.com . 
 

mailto:michaelmorgenthal@gmail.com
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RMGA Members Lily Ewing, Sherry Moon, 
and Mike Pearl with Rep. Barbara McLachlan. 

 

COLORADO RECOGNIZES 

INTERNATIONAL TOURIST 

GUIDE DAY by Mike Pearl 
 

An initiative of the WFTGA, the International 
Tourist Guide Day is held on February 21 each 
year. This year, the state of Colorado celebrated 
the day with not one, but two, Proclamations: 
one from the Governor and one from the 
Colorado Legislature. 
 

The Rocky Mountain Guides Association, with 
assistance from Cathy Ritter and the Colorado 
Tourism Organization, requested proclamations 
from Governor Jared Polis (D) and the Colorado 
Legislature timed to coincide with International 
Tourist Guide Day. Both requests became reality. 
 

On Thursday, four members of RMGA gathered at 
the Colorado State Capitol to witness Representative 
Barbara McLachlan (D-HD59) present to the House 
of Representatives the proclamation in support of 
International Tourist Guide Day. What was most 
impressive about the occasion is that while the clerk 
read the proclamation aloud, all the representatives 
(and visitors) stood in silence. At the conclusion, Rep. 
McLachlan invited RMGA members to be recognized 
by those in the chambers. RMGA members waved as 
everyone in the chamber applauded. 
 

RMGA President Sherry Moon commented, “I felt 
so proud on February 21 when the speaker of the 
Colorado House of Representatives read out the 
proclamation for International Tour Guide Day. One 
of the best things in life is being recognized as being 
a part of something so special.” 
 

A governmental proclamation is a valuable way to 
publicize the efforts of an organization or a cause. 
These proclamations allow our local governmental 
leaders to recognize the significant contributions that 
we professional tour guides make which benefit our 
local tourism industry and, by extension, our nation’s. 
 

RMGA is indebted to the efforts of Cathy Ritter, Rep. 
McLachlan, and Governor Polis (and their staffs) for 
their efforts in recognizing the professional tour guides 
in Colorado. 
 
 

 

Local Tourism and Travel Industry Partners. NFTGA 
member associations can draw the attention of local 
authorities, fellow citizens, and the media to the quality 
and value of the work of professional tourist guides. 
RMGA members are planning activities to host in 
2020. Commitments of activities and time ensure that 
our fellow citizens get to know their Professional 
Tourist Guides – their Ambassadors to the World! 
 

The Colorado Proclamations are available on RMGA 
website: www.rockymountaintourguides.com/. 
 

Mike Pearl is past president of the Rocky Mountain Guide 
Assn. To tour with Mike, contact mike.pearl.rmga@gmail. 
 

 

State of Colorado 
The House of Representatives 

Convened in the 
Seventy-Second General Assembly 

Hereby extends sincere commendations to 
International Tour Guide Day 

 

Professional tour guides make a significant difference to 
the visitor experience in Colorado. They are responsible 
for helping people to visit unfamiliar areas and showing 
them important places or cities, particularly those 
visitors who are visiting Colorado for the first time. 
They are also an integral part of the tourism industry in 
Colorado, which, in 2017, welcomed 86 million visitors 
who spent $21 billion and generated $2.15 billion in tax  

 
 
 

Hosting activities on International Tourist Guide Day 
is considered a “Must-Do” for Local Citizens and 

 
 
revenue. Tour guides provide the personal communi-
cation between the visitor and the local population, 
. 

http://www.rockymountaintourguides.com/
mailto:mike.pearl.rmga@gmail
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Proud to Be in the Tourism Industry? 
 

Consider becoming an official representative of the tourism industry by running for the 
Executive Board of the NFTGA. Guiding tours already makes you a natural leader. So 
apply your leadership skills to the education and advocacy that guides need in the crucial, 
growing, thriving business of travel and tourism. If you are interested in running for the 
board, inform the current vice president at vice.president@nftga.com and the current 
board will see to it that your interest is communicated to the nominating committee. 
 

Thank you for your service! 

 

site, or attraction. They truly provide “front-line” 
service to visitors, often going the extra mile in their 
efforts. The members of the Colorado House of 
Representatives are proud to recognize February 
21st, 2019 as International Tourist (Tour) Guide Day, 
and we also thank the considerable contributions of 
Professional Tour Guides to Colorado economy, 
tourism industry, and environmental stewardship.  
 

On request of Representative Barbara McLachlan 
Given this 21st day of February 2019, 

State Capitol, Denver 
(signed) KC Becker, Speaker of the House of 

Representatives 
 
 

IN RECOGNITION OF INTERNATIONAL 
TOURIST GUIDE DAY, FEBRUARY 21, 2019 

 
WHEREAS, Professional Tour Guides greet and 
welcome both domestic and international visitors to 
Colorado, guide them in unfamiliar surroundings and 
introduce them to our cultural, historic, and outdoor 
treasures; and 
 
WHEREAS, Professional Tour Guides share the 
warmth of Colorado hospitality across the world, 
providing the personal connection between visitors 
and local residents and places; and 
 
WHEREAS, Professional Tour Guides continuously 
build their knowledge of Colorado and share it 
generously with others; and 
 
WHEREAS, Professional Tour Guides, especially 
through the Rocky Mountain Guides Association, 
pursue continuing education to maximize visitors’ 

safety, understanding and enjoyment of Colorado; 
mentor environmental stewardship; and instill their 
love of Colorado in others; and 
 
WHEREAS, Professional Tour Guides provide 
personalized front-line service to visitors, often 
going above and beyond their assignment; and 
 
WHEREAS, Professional Tour Guides have been a key 
resource in Colorado’s attraction for nearly one million 
international visitors a year, arriving from all parts of the 
globe, from nearby Canada and Mexico to key overseas 
markets such as the United Kingdom, Australia, 
Germany, France, China, Japan and Brazil; and 
 
WHEREAS, Professional Tour Guides are an 
integral part of the tourism industry in Colorado, a 
sustaining and growth industry, which at last count 
added nearly $21 billion to the Colorado economy, 
directly supported 171,000 jobs and generated $1.28 
billion in state and local tax revenue; and 
 
WHEREAS, The Rocky Mountain Guides Association, 
Colorado’s premier trade organization of independent 
Professional Tour Guides, promotes the highest 
degree of competence, professionalism and accuracy 
of information among its member tour guides and 
provides ethical and professional standards as 
direction for all Colorado tour guides; 
 
NOW, THEREFORE, I, Jared Polis, Governor of 
the State of Colorado, do hereby recognize the 
considerable contribution of Professional Tour 
Guides to Colorado’s economy, tourism industry and 
environmental stewardship, and declare Thursday, 
February 21, 2019, as International Tourist Guide Day 
in the State of Colorado. 

mailto:vice.president@nftga.com
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NEW RULES IN CHARLESTON 
by Lee Ann Bain 
 
When 2015, the city of Charleston updated its Tourism 
Management Plan. The plan was first developed back 
in 1978 to “help preserve and enhance the city’s quality 
of life amid a vibrate hospitality sector.” This 129-page 
document covers Tourism Management & Enforcement, 
Visitor Orientation, Quality of Life, Special Events 
and Mobility & Transportation. It is considered the 
blueprint for the development of the City’s “Code of 
Tourism Ordinances”.  
 
The management plan and the tour ordinances are not 
static and are continuously being reviewed to make sure 
that are appropriate for today’s tourism environment. 
These ordinances cover all aspects of the tour industry 
such as walking, carriage, and bus tours. The enforce-
ment of these rules is handled by the Department of 
Livability and Tourism. 
 
A new ordinance has been proposed and is before the 
city council for approval pertaining to the blocking of 
the public right-of–way by walking tours. A vast majority 
of the city’s certified tour guides handle their groups re-
sponsibly and with attention to the Charleston tradition 
of politeness and civility. Unfortunately, a small number 
do not follow this practice. The ordinance was developed 
to help the city enforce our traditions and curb this 
behavior. 
 
Matt Baker, editor of The National Standard, sent me an 
email asking more about the specifics: 
 

What constitutes “blocking”? How much room must be 
made? Is the fine the responsibility of the guide or the 
tour company/tour operator? If the guide contests the 
fine in court and claims “I instructed the group three 
times not to block the path and they ignored me!” will 
that be considered a legitimate case? How much time 
that might normally be devoted to storytelling will now 
be devoted to reminding the group not to block the path? 

 
The ordinance is purposely not that specific. The pro-
posed ordinance states: “tour groups of any size shall not 
obstruct or otherwise inhibit the free, safe and efficient 
flow of vehicular or pedestrian traffic on any public 
right-of-way or public property including into and out 
of private property adjacent to any public right-of-way.” 

The enforcement of this ordinance will be handled with 
a “common sense” approach and each situation will 
be evaluated on a case by case basis. The enforcement 
officers will observe the incident, capture it with video 
or photographs and will approach the guide after their 
tour is completed to discuss. For example, there are no 
specific guidelines as to how much space must be left on 
the sidewalk. The tourism officers understand that a 
guide can ask a person to “please move” but cannot 
force them to do so. The officers also understand if the 
guide has attempted to correct the situation that will 
be taken into account. The same holds true for groups 
becoming spread across the sidewalk. The guide needs 
to be aware of someone approaching, so that they may 
adjust the group so that the person may pass by safely. 
 
Warnings will be given before tickets. Any fines and 
appeals will be handled by the Livability Court Judge.  
 
The CTA feels that this ordinance is fair to the city ’s 
tour guides. It helps to clarify the standards set by the 
Charleston tourism management plan and provides 
consistent guidance for all certified guides. 
 

Lee Anne Bain is president of the Charleston Tour Assn. 
To tour with Lee Anne, contact clunybain@gmail.com. 

 

Lee Ann Bain keeps her group close to her 
in order to avoid blocking the sidewalk. 

mailto:clunybain@gmail.com
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SANTA FE 1880 
by Allen Steele 
 

The Discovery Tour Guides 
of Santa Fe, New Mexico, 
faithfully take visitors on 
walking tours through the 
oldest capital city in the US 
every day at 10am. On their 
daily tours, their steps take 
visitors along downtown 
streets where characters 
known around the world 
walked, laughed, and cried. 
Their stories and places are authentic, just like the 
famous characters that walked here. 
 

Tours start at the historic La Fonda Hotel. Here, five 
US presidents found lodgings as did dozens of movie 
stars and other notables. For much of the hotel’s 
history, they would have been served by the Harvey 
Girls, single young women recruited from Midwestern 
states to work at the “Inn at the end of the Trail” in 
the Rocky Mountains. The Girls were made famous 
by Judy Garland in the 1946 movie The Harvey Girls. 
 

Next stop is the Santa Fe Plaza. The story goes that 
Billy the Kid, brought by Sheriff Pat Garret’s posse, 
was handcuffed to a fence here. Billy hoped to secure 
a pardon from the territorial governor. It was here 
in the Plaza, too, where, in the 1880s a main source 
of entertainment was concerts performed by the US 
Army Band, the Buffalo soldiers. 
 

Next to the Plaza on the north 
is the Palace of the Governors, 
government headquarters for 
hundreds of years, and the 
oldest public building in the 
US. One of the most famous 
governors was General 
Lew Wallace. It was in a 
little room next to his 
office where he labored 
with his pen by candle-
light to write his book 
Ben Hur. Today, a main 
attraction is the Indian 
Market under the por-
tico of the building where 

tribes sell their handmade articles of silver, turquoise, 
clay and cloth. 
 

Palace Avenue is lined with ancient Spanish homes 
with colorful courtyards. One, at 109 East Palace, was 
the city office for the Manhattan Project at Los Alamos 
where the atomic bomb was developed. There’s a small 
office at the back of the courtyard where tens of 
thousands of people, recruited by the Federal govern-
ment, were processed for transportation to the top 
secret atomic campus at nearby Los Alamos. 
 

Around the corner sits the Cathedral Basilica of Saint 
Francis of Assisi. In the mid-1880s, Archbishop Jean 
Baptiste Lamy had a residence next to the church but 
he turned it over to be the city’s first hospital. During 
that time indefatigable Sister Blandina Segale ruled with 
determined grit to care for the maimed and injured, 
many from accidents on the recently arrived Atchison, 
Topeka, and Santa Fe Railway. 
 

At the Loretto Chapel visitors marvel at the beautiful 
miraculous circular stairway—miraculous because 
the Catholic sisters and students prayed for someone 
to come build a staircase to the inaccessible balcony 
high up at the front of the chapel. An anonymous 
stair builder showed up and built a masterpiece; they 
called him St. Joseph the Carpenter. 
 

The tour concludes at the Oldest House and Oldest 
Church, San Miguel Mission. Inside the church visitors 
are urged to take up a hammer and strike the ancient 
bell that once called worshippers to service. They say 
it is a sure sign you will return. 
 

Allen Steele is the author of the book Santa Fe 1880, recently 
published by The History Press, and a member of Santa Fe 

Tour Guides, NFTGA’s newest member association. To 
tour with Allen, contact arapsteele@gmail.com. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

mailto:arapsteele@gmail.com
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WFTGA CONVENTION—FROM DC TO TBILISI by Ella Schiralli 
 

As one of newest members of the Guild of Professional 
Tour Guides of Washington DC, I was delighted to learn 
of an opportunity to travel to the Capital of Georgia for 
the 2019 WFTGA Convention. No, this was not a trip 
to Atlanta! This was a journey to Tbilisi, the Republic 
of Georgia and the audience would be Tourist Guides 
(also known as ‘Peace Ambassadors’). There were 366 
attendees from 50 countries with 66 Georgian repre-
sentatives delighting us with stories of their culture, 
traditions, love of country, and often little gifts. The 
convention was truly a celebration of peace, compassion, 
and camaraderie. 
 

The journey from DC to Tbilisi was filled with discovery. 
On September 20, 2018, I had sent an email to Maricar 
Donato introducing myself and explaining why I wished 
to be a Tourist Guide. It took less than 8 hours to find 
myself meeting Maricar and other Guild members at the 
Georgian Embassy. This would be my first exposure to 
the Republic of Georgia, the warmth of the people, and 
the richness of their 8,000-year history of wine making! 
It was the Guild’s second meeting (having met already 
on May 10, 2018 with Embassy personnel). 
 

As brand ambassador of the WFTGA, Maricar marshaled 
a team of 28 USA representatives to attend the conven-
tion, preceded by a pre-trip discovery of Georgia that 
included a very special introduction to the gastronomic 
treasures and traditions, called Supra. Earlier, several of 
us had enjoyed the opportunity to taste the traditional 
foods and wines of Georgia at a local, DC restaurant – 
appropriately named SUPRA. Wow, was it yummy! 
 

The next part of our discovery would be independent 
research projects on the Georgian heritage to be pre-
sented on January 7, 2019. Our topics would include: 
architecture, military history, language, religious 

ceremonies, traditional dress, music, and wine making 
and tasting. These briefings would help prepare us for 
Georgia. But the country’s beauty would blow us away! 
 

The snow-covered peaks of the Caucasus Mountains 
from the north and south are the bookends of a 2,700-
year Georgian heritage that includes the beginnings of 
mankind, tales of Golden Fleece, cultural development, 
trade along the Silk Road, and a fierce independence 
that is the spirit of the Georgian people. 
 

The convention began on January 20 and would last 
5 wonderful days. There were new people to meet, 
academic presentations on the history of Georgia, 
professional workshops, and plenty of Supra! If there 
is any doubt about how much fun we had, just take 
a look at our Facebook and Instagram pages! The 
friend requests keep coming! 
 

As a wrap-up to the amazing adventure in Georgia, 
Maricar lead us, once again, to the Georgian Embassy 
on February 5. On this day, we would meet Mr. Giorgio 
Tsikolia, Deputy Ambassador of Georgia, to the 
United States of America. 
 

We would have the opportunity to share our stories and 
impressions of Georgia. We spoke of how honored we 
were to be welcomed with such warmth and affection. 
As tourists in Georgia, the locals referred to us as “a gift 
from God.” Add to that the Supra, wine, and cha cha 
(a drink that helps you do the Cha Cha) and it is a 
wonder I ever came back to the States. 
 

Mr. Tsikolia asked us what is needed to increase USA 
tourism to Georgia? The current rate of USA tourists, 
which has been growing, is about 30,000 - 40,000 
people per year to Georgia. 
 
 

Team USA at the WFTGA 
Convention. 
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TOURISM ALLIANCES IN SC 
by Capt. Timothy E. Dillinger 
 

Bulldog Tours, a leader in the Charleston Tour 
Industry, has partnered with yet another non-
profit entity. This month they have launched 
expanded tours in historic Magnolia Cemetery 
(1849). For over 18 years, Bulldog Tours has 
donated back a portion of each ticket sale, 
raising over 3.9 million dollars to help support 
restoration projects at participating historic 
sites, creating a sustainable funding model to 
save fragile historic treasures. According to 
John Laverne the founder of Bulldog Tours 
“This landmark collaboration has been giving 
back a significant portion of proceeds which 
have been allocated to continue to preserve 
select monuments and historic properties since they opened in 2001.”  
 

Bulldog collaborates with the American College of Building Arts, a local accredited college that teaches students 
“the time-honored crafts of preservation the old way.” Funding from Bulldog makes it possible for dedicated 
ACBA staff and students to gain practical experience tackling complicated projects at multiple sites throughout 
Charleston, their historic 350-year old living classroom.  In 2019, renewed efforts are underway to pair master 
masons and skilled blacksmiths with eager students using time honored techniques to gain hands on experience, 
made possible by ticket sales. This difficult field work is under the watchful eye of stone carving instructor Simon 
Warren. He directs the student projects to ensure that important structures will be permanently maintained and 
gravestones will survive for future generations to study and enjoy. 
 

Charleston landmarks such as The Old City Jail (1803), The Circular Congregational Church (1681), and Powder 
Magazine (1713) continue to benefit from this model. For many years Bulldog guides have conducted tours inside 
and around these beautiful backdrops. Laverne noted that, “From the beginning they have strived to maintain 
a sustainable business model that both highlights and preserves Charleston’s vital role in American history.” 
 

Magnolia Cemetery has been off limits for years to tours, but this creative collaboration will soon enable the 
preservation of the holding tomb, which has been on the Preservation Society’s “seven to save” as well as the 

 

As a group, we offered a few thoughts. The most notable 
was that Georgia’s traditions and heritage is distinct from 
its history of occupation — Georgia is not Russia! The 
natural beauty and opportunities for outdoor adventures 
will be a draw, especially for younger travelers who are 
seeking experiences in undiscovered places. The Supra 
celebration with the rich history of wine making set the 
table for memorable travels and lifelong friendships. 
 

Mr. Tsikolia acknowledged that the country’s strategy 
has been very carefully planned when it comes to 
tourism and business development in Georgia. As 
a small, developing country, they have been focused 
on developing relationships with regional countries. 

Georgia has been careful to advance growth efforts at 
the point when its infrastructure is able to take on new 
projects, not wishing to over promise and under deliver. 
Starting this summer, a promotional campaign about 
Georgia will launch in the USA. Now, we can become 
ambassadors for Georgia and support this campaign 
with ‘Way Forward’ as our friends begin to ask about 
travel to Georgia. I wish to return to Georgia to see my 
new friends, drink more wine, and travel to Svaneti to 
ride horses with the youngest tourist guide in Georgia! 
 

Ella Schiralli is a member of the Guild of Professional 
Tour Guides of Washington DC. To tour with Ella, contact 
eschiralli1@gmail.com. 

 

mailto:eschiralli1@gmail.com
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National Registry of Historic Places list for a number of years.  Magnolia holds a “who’s who” of the Holy City’s 
past. Interred there are the remains of more than 30,000 of Charleston’s departed residents and the graves of 
nearly 2,000 confederate soldiers. The brave sailors from all three crews of the ill-fated confederate submarine 
the H. L. Hunley, rest there as well. The Hunley, which rested on the ocean floor for more than 140 years,  
was raised in 2004 and the bodies of the final crew were extracted and escorted to Magnolia. This five-hour 
ceremony was completed with the help of period reenactors and dignitaries in an authentic 1860s style funeral 
procession. At Magnolia are found the resting places of no less than six generals, three federal judges, statesmen, 
socialites, songwriters, artists, slave traders, and scoundrels. Their stories have remained silent all these years, 
heard only by grounds keeper and grave diggers… but now they will have a renewed voice, interpreted by 

skilled certified tour guides giving life to the 
stories found in what the poet Henry Timrod 
coined as “The City of the Silent”. 

 
But more telling of this place are the words of 
Robert Barnwell Rhett, who would suggest that 
this pubic space has been set a part for now 
170 years to provide “an aura of local memory 
to fill the soul with a grateful melancholy 
where valor lies by morning beauty crowned… 
a place to be loved and never feared.” 

 
Capt. Timothy E. Dillinger is a member of the 
Charleston Tour Association. To tour with Tim, 
contact captaindillinger@yahoo.com. 

 

 

 

THE 5TH ANNUAL GANYC 

APPLE AWARDS by Matthew Baker 
 

On Monday, March 4, the GANYC Apple Awards 

reached the milestone of a half decade with the 5th 

annual ceremony presented at the SVA Silas Theatre 

in New York City. It was a particularly great evening 

for women, featuring more female winners (and more 

female representatives of winning organizations) 

than ever before. Additionally, more than half of the 

presenters were women. 
 

GANYC President Michael Dillinger opened the 

proceedings by introducing the video slideshow 

Talkin’ NYC, featuring beautiful images of the city 

with quotes about the metropolis. He then introduced 

Tom Meyers and Greg Young, the evening’s hosts, 

best known to podcast lovers as The Bowery Boys. 
 

The Awards Committee presented a special surprise: 

With longtime committee chair Adrienne Cooper 

stepping down, and deputy chair Matthew Baker 

taking over for next year, the committee ordered one 

additional trophy as a means of thanking Adrienne for 

all her hard work, dedication, and integrity. Matthew 

presented the trophy and Adrienne confessed genuine 

surprise and delight. 
 

The Guiding Spirit Award was presented to Nina 

Mende, 4-term board member and chair of the Edu-

cation Committee, who has produced hundreds of 

fam tours and professional development programs for 

the association’s members. In a break with tradition, 

the trophy was presented – at Nina’s request – not 

by one presenter, but four. Andrea Coyle, Susan 

Birnbaum, Bob Gelber, and Minna Sharff all con-

tributed to the presentation in their capacity as the 

core members of the Education Committee. 
 

The Lifetime Achievement Award, the final award of 

the night, went to Drama Bookshop owner Rozanne 

Seelin. The trophy was presented by longtime Apple 

Awards Committee member Amada Anderson, who 

Magnolia Cemetery 

 

 

serves as docent at the New Amsterdam Theatre and 

is the owner of New York Broadway Tours. 
 

mailto:captaindillinger@yahoo.com
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In the competitive categories, the 

big winner of the night was the 

New York Transit Museum which 

won two awards: Outstanding 

Achievement in Support of New 

York City Culture and Outstanding 

Museum Exhibition for Poetry in 

Motion at 25. 
 

The other winners were as follows: 
 

Outstanding Achievement in 

Support of New York City – 

Preservation 

Municipal Art Society 
 

Outstanding Achievement in 

Support of New York City – 

Culture 

New York Transit Museum 
 

Outstanding Achievement in 

Support of New York City – 

Tourism 

Paul Torres — Head of Sales at 

Statue Cruises 
 

Outstanding Achievement in 

Radio Program/ 

Podcast (Audio/Spoken Word) 

Joanna & Kevin’s Big Show, 

Joanna Holliday and Kevin 

Fitzpatrick’s Podcast 
 

Outstanding New York City Website 

NYPL Digital Collections — Tony Ageh, Editor 
 

Outstanding Achievement in NYC Photography 

(singular image, published October 2017-18) 

Andrew Garn, Empire State Pigeon 
 

Outstanding Achievement in “Fiction” Book 

Writing (published October 2017-18) 

Manhattan Beach by Jennifer Egan 
 

Outstanding Achievement in “Non-Fiction” Book 

Writing (published October 2017-18) 

Greater Gotham: a History of New York City 

from 1898 to 1919 by Mike Wallace 
 

Outstanding Achievement in 

Essay/Article/Series Writing 

(published October 2017-18) 

The Death of a Once Great City by 

Kevin Baker 
 

Outstanding Achievement in NYC Food 

Rethink Food NYC 
 

Outstanding Achievement in NYC 

Museum Exhibitions (October 2017-18) 

Poetry in Motion at 25, The New York 

Transit Museum 
 

Announcements for the date and location 

of the 2020 gala will be made shortly. 
 

Matthew Baker is a past president of 

GANYC and incoming chair of the Awards 

Committee. To tour with Matt, contact 

baker.tours@yahoo.com. 

 

 

 

 

 

 

 

 

 

Rozanne Seelin – Lifetime 
Achievement Award 

 

The Bowery Boys – Hosts 

Nina Mende –  
Guiding Spirit 

Award 
 

mailto:baker.tours@yahoo.com
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TECH TALK 
THE VIDEO 
INTRODUCTION 

by Donna Primas 
 
The International Association of 
Tour Directors and Guides 
and the International Tour 
Management Institute have 
announced November 2019 
multi-day educational events. 
ITMI calls their annual  
alumni meeting a “Symposium”, 
while IATDG is open to all and 
hosts a “Tour and Talent Exchange 
Conference, and Recruitment Fair”. Both entities 
suggest that the individuals who participate in their 
interview sessions with potential employers, tweak their 
(paper) resumes and also prepare a video introduction.  
 
If you have never seen a video introduction, it is newish 
job seeking tool. I first saw some in 2016. The video 
is meant to be short, no longer than two minutes. It 
may be prepared indoors or outdoors, at your desk, in 
a favorite museum, or at a preferred destination. While 
your resume and cover letter list all your ‘facts’, a video 
introduction helps a potential employer hear your voice 
quality, accent, and also get a ‘feel’ for your personality. 
It is an enhancement meant to provide something a 
photo, cover letter, resume, and other job application 
paperwork cannot do—give a quick sample of YOU. 
 
Google “tour guide video” or “tour director introduction 
video”, or go to YouTube www.youtube.com and type 
in some names of Tour Guides or Tour Directors 
you know. You are sure to run across intro videos. 
(A Cambodian guide named Moonie has a video 
titled, Tour Guide’s Introduction.) 
 
With my marketing background and having recently 
evaluated more than a dozen video introductions, I 
want to offer some best practices to help make your 
first or next video introduction better than most. 
Because you are a guide, not a movie star, you may 
not realize some basic production concepts. Let’s 
begin with those. 
 

ground—are in sharp focus. Enlist 
a friend to help so you can experi-
ment with both of your gadgets, 
critique one another, and play 
cameraman for each other.  

 
     Light. Natural daylight on a cloudy 

        day or soft electric lighting is best. Some 
        videos almost seem as if they were made 
        in a dark or dimly lit room as they are so 
        washed out and grainy. In others, in an 
        outdoor location, and the speaker’s face 
     appears in the shadow because the scene 
behind them is so bright.  

 
Camera. It is better to use a webcam that can be focused 
or a camera on a tripod. Keep in mind that if you focus 
a camera when you are not in the frame, the background 
will be in focus, not you. Selfie videos are not the best 
idea: Your face may appear ‘too clear’ or distorted be-
cause the lens is not directly in front of you. There might 
be movement because you are holding the camera/ 
phone. Also, on most phones and tablets, the backwards 
facing ‘selfie’ lens produces a lesser quality image than 
the front facing lens.  
 
Location. Choose a location and background that 
enhances, not detracts. Does your location look messy? 
Is it noisy? Does it add something to the short story 
you want to tell? Sitting on the front seat of a parked 
motorcoach or in a chair next to a book shelf might 
be the perfect location. 
 
Sound. To ensure that you can be heard, project your 
voice and consider using an auxiliary microphone that 
you can hold or clip on your lapel to better pick up 
your voice. Too many outdoor videos I screened have 
excessive wind whistling past the microphone that 
makes it hard to hear the speaker.  
 
Face Focus. It is fine to try something creative (pan 
the room or the location, or to walk into the frame), but 
you really want your video to show your face, which is 
your main identifier in life. The best videos show the 
speaker from the waist up, with good audio and the face 
clearly focused.  
 
Pointers for the Day of the Shoot 
 

 
 
 

Pre-Planning & Production Quality 
Ensure that the light is good, you can be heard, the back- 

 
 
 
The day has come for you to make movie magic! 
Remember these things: 
 

http://www.youtube.com/
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Save the Dates for These 
Important Events 

 
May 8-10, 2019 

Tourism Cares for Puerto Rico Volunteer Event, San Juan, PR  
 

May 20-24 
NAI International Conference, Rio de Janeiro, Brazil 

 
June 25-26, 2019 

Bus Industry Safety Council Summer Meeting, Linthicum, MD 
 

August 9-13, 2019 
SYTA Annual Conference, Birmingham, AL 

 
September 16-19, 2019 

AIANTA American Indian Tourism Conference, Tulsa, OK 
 

September 16-20, 2019 
NAI Process of Interpretive Planning Seminar, Dayton, OH 

 
November 8-12, 2019 

IATDG Tour and Talent Exchange Conference and 
Recruitment Fair, Orlando, FL 

 
November 12-16, 2019 

NAI National Conference, Denver, CO 
 

December 8-12, 2019 
NTA Travel Exchange, Fort Worth, TX 

 
 
 

 

 

Length. Remember this is meant to be SHORT 
video—no longer than 2 minutes. One minute may be 
enough. Know that you may need multiple takes and 
an hour or two to get a good one-minute video! 
 
Dress for Success. Choose professional clothing you 
might wear on tour. Check your hair, make-up, shirt 
collar, neckline, zipper, background. Do this before you 
film and again when you review what was captured.  
 
Organize Your Thoughts & Practice. Write down 
three things, make those points, and then say, ‘Thank 
You,’ ‘Goodbye,’ or ‘See You on Tour.’  
 
Voice Quality. Speak as you do when giving a tour—
hopefully that would include you smiling, seeming 

self-assured, showing some energy, and modulating 
your tone. Look natural, not rigid or scared! 
 
Do More Than One Take. Make a video, then watch 
and listen to it. Did you use many ‘ahs’ or ‘ums’ or other 
verbal fillers? Are you close enough to the microphone 
on your laptop, camera or phone so that you can you 
be easily heard? Do you sound positive and assured? 
Did you fidget? 
 
Re-Do or Edit if Necessary. A video introduction is 
simply one more way to market yourself. Just as you 
proof printed items for typos, you may need to clean 
up your video to eliminate something or try again to 
get a better result.  
 

Once you are pleased with your 
video intro, use the link on your 
LinkedIn profile, paste in near the 
contact info on your resume, and 
insert it in your email signature 
when responding to job inquiries. 
A good video introduction should 
make you stand out from the rest 
of the applicants and make people 
want to work with you.  
 
In closing, remember that social 
media – and video introductions – 
should not be stagnant. Don’t think 
‘one and done’. Like all things you 
do in life, practice makes perfect. 
Try different backgrounds, different 
clothes. Make a video a week until 
you get one you like. Then change 
it up and do it again in a few 
months. 
 

Donna Primas is a docent, corporate 
staff, business owner, lecturer, and 
member of the Chicago Tour-Guide 
Professionals Assn. To tour with Donna, 
contact primascopy@aol.com. 

mailto:primascopy@aol.com


 

 

 

DESTINATION 
CAPITOL HILL 
by Jeremy Wilcox 
 

Tour guides gathered in our 
nation’s capitol last month 
to attend the US Travel 
Association’s annual Destination Capitol Hill event. This 2-day event involves educating travel professionals on 
how to make their voices heard, and then a full day of meetings with congressional staff on Capitol Hill to discuss 
issues important to US travel. 
 

On Wednesday, April 10, DCH attendees gathered at the Grand Hyatt to hear from the US Travel Association 
(represented by Roger Dow, Tori Barnes, Erik Hansen, Will Brown, and others) and their invited guests. We were 
reminded of the power of travel: it generates $2.5T in economic output, creates 15.7 million US jobs, and has 
created $69 billion travel trade surplus. Given the state of global politics, and America’s changing standing in the 
world, we cannot take it for granted that international travelers will choose us for their vacation or business travel 
needs. We must work to remain an attractive and welcoming destination for travelers. 
 

One featured speaker on Wednesday was former congressman Kevin Yoder (R-KS), who discussed with 
Ms. Barnes on how constituents can most effectively lobby and reach their representatives. All the events 
that day were followed by a networking reception. 
 

Thursday was the key day: the Capitol Hill visits. While NFTGA President Ellen Malasky is a Washington DC 
resident, she spoke with legislators from Maryland and her native Connecticut. It should be noted that, with 
these meetings, it is fairly rare to meet with the Representative or Senator themselves, but rather it is a sit-down 
meeting with their staff responsible for legislative matters. For those who never done something like this, it 
is highly recommended. A visit to the Senate and House office buildings – which are open to the public – is 
a great way to restore faith in our democratic system and truly engage with it. Most of the sta ffers you meet 
with are, not unlike tour guides, very busy but absolutely in love with their work. GANYC members had 
meetings with the staff of New York and New Jersey legislators, including Senators Schumer, Gillibrand, 
Menendez, Booker, and Representatives Pascrell, Nadler, Clarke, Espaillat, Peter King, and many others.  
 

Some of the issues that the US Travel Association wished to push representatives on included: the renewal of Brand 
USA (a public-private partnership created by the Travel Promotion Act, to market the US to international travelers), 
the passage of H.R. 1996 (to rename the important visa waiver pro-
gram as the Secure Travel Partnership, & other related purposes), the 
passage of H.R. 1225 (Restore Our Parks and Public Lands Act, to 
address the maintenance backlog of the National Park Service… 
Senate version is S.500), and a renewal of America’s travel infrastructure. 
 

Many guides have worked to make their local organizations more 
than a mere collection of local guides, but also a globally-recognized 
face of the travel & tourism in America. Events like Destination 
Capitol Hill, as well as trips to events around the world for the 
NFTGA or WFTGA help boost this profile. We are thankful for our 
members support, and we will keep working to make sure that people 
know to turn to our member associations for the best information 
and experience related to travel. 

 
 
 
 

Jeremy Wilcox is Chair of the GANYC Public Relations Committee. 
To tour with Jeremy, contact jwilcox79@gmail.com. 
 

Emma Guest-Consales of New York 
(left) with legislative staff on Capitol Hill. 

mailto:jwilcox79@gmail.com

